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PHOTOMOUNT STORY OF THE MONTH 


Both Of These Portraits Were 
Done by Raiberto Comini 


of Dallas, Texas 


RAIBERTO COMINI 


. this one in 1942 





. this one in 1952 


and both were delivered in Gross Mounts 


Writes Raiberto Comini: 


“At the Comini Studio, we like to 
do things in a different way. 
But our aim remains constant: to 
please our customers at all times. 
“To do this it is not enough to 
maintain a certain standard. We 
find that, as the years go by, we 
have to improve our portraits both 
in quality and presentation. And 
naturally mounts are of tremend- 
ous importance. We never stop 
trying to make them more elegant 
or original. But they must also be 


If you are not on our 
calling list, write us for 
information in detail 


economical and practical. 

“Here is where the Gross people 
come in: they have the vision, the 
experience and all their sugges- 
tions and ideas are always inval- 
vable to us. 

“It is a real pleasure to do business 
with Gross. We know we can de- 
pend on them and we like to call 
them our friends.” 

RAIBERTO COMINI 
COMINI STUDIO 


Dallas, Texas 


THE GROSS PHOTO SUPPLY CO. 


MANUFACTURERS 


f 
} 


TOLEDO 12, OHIO 














Ansco LUPEX 


THE NEW AND FINER WARM TONE CONTACT 
PAPER FOR PRINTS FOR PRESENTATION OR REPRODUCTION 


'’ | }’] L he ce light d to discover how easily 
and economically you can now. produce 
hner contact prints with the new Ansco Lupex 
Paper. 

Never before has such a desirable grouping of 
characteristics been combined in a single papel 
to help you produce better warm tone contact 
prints with 
cially for commercial and industrial uses, Ansco 
Lupex is also ideal for such specialized purposes 
as catalog prints, school portraits and other ap- 


greater case. While designed espe- 


plications where high quality prints are required 
on a quantity basis. 

\nsco Lupex, single Wwe ight glossy, is available 
in 5x 7,8 x 10, 8!4 x 11 and 11 x 14 sizes, in 
contrast grades 0, 1, 2 and 3 
developer is Ansco Vividol. 


Lhe recommended 


ry warm-tone Ansco Lupex with your own 
negatives, and see how much quality if can 
add to your prints. Ansco, Binghamton, New 
York. A Division of General Aniline & Film 
Corporation. 





Here's why it produces finer prints 
1. Ansco Lupex 
other so-called ““warm-tone 

2. The u £ olor of Ansco 


for contrast grades, permitti 


has a richer, slightly 
papers 


Lupex prints remains the 


prints trom widely different negati 


3. Beautiful toned effects are obt 
Ansco Liquid Flemish Tone 
Here's why it's easier to use! 

] The { Ansco 


regular rate trom the hardes 


printing speed 


vrade You vet 


that MaKC CALM 





LOOK AT THESE SPECIAL FEATURES OF ANSCO LUPEX PAPER 


Varmer tone than 


spaced, without wide or irregular 
Anseo Lupex has i printing SI 
faster than comparable papel 


Ansco Vividol or other devel p ‘ man n 


olume print operations 


Here's why it’s more economical! 
1. Ansco Lu 


pex sell 
premium tor its speci 
Lhe wide exposure 
stability of its latent ima; 
make overs materiall 
) Ansco Lupex ha a] 
resistance to damage 


processing 








FOR FINER, WARM-TONE CONTACT PRINTS, ASK FOR ANSCO LUPEX PAPER 








HOW TO PROSPECT GOLD THE EASY WAY... 


NO buried treasure maps — no secret mines — 
no grub stake or desert fever. There’s an easy way. 
Just ask yourself one question — which of my 


customers need cloth backed photographs. Put a little 





extra Selling into serving these customers. A Hollis- 
tonized print is a customer service which pays big 
dividends in customer satisfaction. Holliston Photo- 
Cloth is self-adhesive. Applied in three easy steps — 
quick, clean, and the best protection you can give a 


photograph or blueprint. 





Remember — it’s good business to collect 
EXTRA money for EXTRA service. Here’s how. 


THE HOLLISTON MILLS, INC."Si253°° 


NEW YORK * PHILADELPHIA ® CHICAGO 








HOLLISTON 
PHOTO-CLOTH 
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Association Doings 








We are glad to publicize the activities of all 
professional associations and societies. Re- 
ports of meetings and conventions should in- 
clude the program, attendance figures, names 
and full addresses of new officers, etc. An- 
nouncements of coming affairs must reach us 
before the 17th of the second month preceding 
the issue in which their publication is desired. 











@ At the April mecting of the Prof. Photog. Assn. of 
Greater St. Louis, Inc., Miss Alice Freshman of the 
Freshman Studio headlined the evening with a demon- 
stration of photographing children, Francis Scheidegger 
of Kirkwood (assn. pres.) helping out by changing the 
holders. 


B® Over 300 attended the 17th annual convention of the 
Illinois Photog. Assn. in Peoria, May 17-19. The program 
included: A. D. Wichers, M.Photog., Topeka, Kans.; 
Giovanni Suter, M.Photog., Chicago; Vincent Thomas, 
M.Photog., of Kodak; L. A. Tompsett, M.Photog., South 
Bend, Ind.; Harold Johnson, Clinton, lowa; R. C. Dodge 
of Du Pont; Mrs. Horace Chase, New Albany, Ind.; 
R. J. Tourangeau of Ansco; and Lester S$. Kubiac, Hon. 
M.Photog., of Photogenic. Even this considerable array 
of talent took second place to a most unusual cere 
monial which truly highlighted the convention, a Golden 
Jubilee Ceremony honoring 10 Illinois professionals 
who had spent half a century or more in the business. 
We wish we had space to publish the detailed cita 
tion which Orlin R. Kohli of Wheaton read concerning 
each one before the presentation of a life membership 
in the I.P.A. and a medallion. Here are their names, 
followed by the number of years they have spent 
behind the camera: William L. Koehne, Chicago — 70; 
Edward F. Erler, Peoria — 63; August F. Heinemann, 


Hlinois’ new officers—from left to right: Louis Pavledes, 
G. H. Pilon, Richard Montgomery, Herman Hagerdorn 
Center: Mrs. Jeanne Lindquist, M.Photog., immed. past 
pres 
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Best Camera 
FOR A BETTER WAY OF 
TAKING 
PORTRAITS 


BEATTIE Mowic 


AUTOMATIC PORTRAIT CAMERA 


Roll Film Magazine 


also 35mm 
Roll Film Magazine 


Unique ...sturdily constructed... 100 feet of 
70mm perforated or unperforated roll film pro- 
vide 325 pictures, 2!2” x 34%”. Contains built-in 
motor drive and film metering equipment as in- 
tegral parts. Any length of film may be cut and 
removed from the magazine for processing at 
any time 

Save those valuable hours formerly spent in 
the darkroom loading and unloading cut film 
holders, as well as processing each individual 
sheet of film. With the Beattie Portronic mag- 
azine, all cut film holders and hangers are elim- 
inated. 325 negatives developed and hung up 
for drying in less than an hour! This means 
that those hours of drudgery in the darkroom 
can now be put into profitable hours behind 
the camera. Just one of the many features of 
the Beattie Portronic. 

Write us today, and we will rush full infor- 
mation and the name of your nearest dealer. 


jot ogres 
‘a cfs Inc. 
6916 Romaine St, Hollywood 38, Calif. 
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Semi-centenarians honored by Iilinois—from left to 
right: Back row: Mr. Fultz, Mr. Macy, Mr. Dueringer, 
Mr. Heinemann, Mr. Fox. Front row: Mr. Johnston, Mr 
Erler, Mrs. Ratchford, Mr. Laveccha. (Mr. Koehne not in 
the photograph.) 


Chicago — 60; John Laveccha, Hon.M.Photog., Chicago 

55; Walter T. Johnston, Hoopeston — 54; Mrs. Bell 
Ratchford, Kewanee — 53; Dudley D. Fultz, Fairbury — 
52; R. J. Macy, Clinton — 51; Edward Fox, M.Photog., 
Chicago — 51; Walter A. Dueringer, Elgin — 50. 
Elected to the board were: Lovis C. Paviledes, Mount 
Vernon, pres.; G. H. Pilon, Champaign, vice-pres.; 
Herman Hagerdorn, Litchfield, sec.; Richard Montgomery, 
Harvard, treas.; directors — Barlow Williams, Elgin; 
Henry Paul, Chicago; William Ebert, Chicago; Mrs. Rex 
Post, Peoria; Melvin Rissi, Collinsville; Mrs. Jeanne 
Lindquist, M.Photog., Decatur, retiring pres. who, inci 
dentally, made the presentations to the semi-centen 
arians. 


@ The Southwestern Photog. Assn. convention, held in 
Fort Worth, Texas, April 19-21, drew an attendance of 
398. On the program were: Eugene H. Moriarty of 
Ansco; Don White, Bogalusa, la; L. A. Tompsett, 
M.Photog., South Bend, Ind.; Mrs. Katrina Kirby Moore, 
Dallas; Mike Flashing of Graflex; Mrs. Harold Wool 
wine, Jackson, Miss.; Claude E. Palmer, Cr.Photog., 
Portland, Ore.; John E. Platz, M.Photog., of Kodak; Ed 


Anton Bruehl of New York City made the color 
shot which appears on our cover this month. The 
original was an 8x10 Ektachrome, taken with 
flash at 1/50th second at F/45. The client was 
the Bigelow-Sanford Carpet Company, Inc., of 
New York City and the illustration served as the 
major portion of a full page advertisement in 
national magazines, displaying their Contempora 
carpet. 
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D. W. M. ROSS, Sales Manager, Joy Manufacturing Company, (Canada) Ltd., says: 


“A mazingly realistic Stereo-Realist pictures 


are invaluable for sales and training ‘“ 


Stereo REALIST pictures make it possible for the Joy 
Manufacturing Company, (Canada) Ltd., to show 
potential customers its massive mining and industrial 
machinery with true-to-life realism. Branch offices 
and salesmen are equipped with REALIST viewers and 
slides. Prospects thus are able to view distant equip 
ment in actual operation in lifelike three-dimensions 
and full, natural color without leaving their desks 
Sales managers in a wide variety of businesses pro- 
claim the REALIST to be “the world’s finest visual 
sales aid.” REALIST sales kits weigh only 40 ounces, 
yet do a far better selling job than much heavier 
sales presentations. Salesmen are enthusiastic about 
their convenience and about the interest and at 
tention which REALIST pictures command, What's 
more, the REALIST is the ideal personal camera 
Professional photographers have increased their 
profits tremendously by adding stereo photography to 
their other work. For free, informative folder on 
“Commercial Applications of Stereo-REALIST’ write 
Davip Wuite Co., 375 West Court Street 


Milwaukee 12, Wisconsin 


tes 


$159.00 (Tax inc.) 


sreneol ALIS | 


THE CAMERA THAT “SEES” THE SAME 4s YO 
iN DIMENSIONS 


Sete ke ee ee 





COMPARE THE MANY 
OUTSTANDING FEATURES 
OF THE Stereo-REALIST 


Matched, coated 35mm f;3.5 lenses... 
locked in place on solid lens board... er...double exposure 
internal focusing with film plane 

shutters electronically tested for per- 


fect speed split-image range find 
preventive 
depth cf field and hyperfocal scale 
exposure guide... full year warranty 


7 
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PICTURE 


If your camera and film could talk, 
they'd insist on Fidelity Holders! 


Here's a picture that needs no developing, 
for performance tests prove that 


FIDELITY HOLDERS 
ARE BETTER 


Their high quality is recognized by photo- 
graphers everywhere. Priced right 
made right .. . Fidelity Holders are your 
guarantee of better quality pictures. 


Ask your dealer or write 


IDEL/ 


MANUFACTURING COMPANY 


5147 W. Jefferson Bivd., Los Angeles 16, Calif 





Send for the new PIERCE 


BUDGET PLAN 


of selling portraits . . . con- 
tract forms . . . ledger S Gg 5 
sheets . . . signs and en- 


closures. 


COMPLETE 


*& NEW FALL CATALOG NOW READY! * 


Sent FREE on request . .. NEW ITEMS! 

Fido—Walking Dog $2.50 
Monkey Puppet with 5 squeakers 2.50 
Dog Puppet with 5 H.D. squeakers 2.95 
Magician’s Rabbit looks alive 4.95 
Canary Bird (and signs) whistles 1.00 
Cocker Dog Animal—lambswool 1.95 
15 Bags of Toys (give-aways) 2.00 
8 Balls (assortment—all styles) 1.50 
Samples 30 Toys for Give-aways 2.50 
6 Different Noisemakers (terrific) 1.00 
Giant Froggy—-makes noises, etc. 1.95 
Mr. Squaker (Duck—noisy) 1.95 
Bird sings in cage (with signs) 2.95 

PHOTO MAILERS — PROOF ENVELOPES ENVELOPES 
Write today for big NEW 1953 Catalog! 


PIERCE Company = y2:,":<«,»- 


Minneapolis, Minn 
“lf You Mail Cash We Pay the Postage!’ 
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Curry, Milwaukee; Charles Zahn, Milwaukee; Carl E. 
Fehrenbach of Kodak; Marvin E. Helgesen, M.Photog., 
Janesville, Wis. The new board includes: G. J. Shrader, 
M.Photog., Little Rock, Ark., pres.; Moreland Herring, 
Waxahachie, Texas, vice-pres.; Bob Easton, Muskogee, 
Okla., sec.-treas.; directors — W. E. Perry, Borger, 
Texas; C. A. Taylor, Fort Worth; Leonard Sprouse, Truth 
or Consequences, New Mex.; Harper Leiper, Houston; 
W. D. Smith, Fort Worth; Phyllis Moore, M.Photog., 
New Orleans; Billo Smith, San Antonio; Merle K. Law 
son, Vernon, Texas. Next year’s convention will be held 
at Fort Worth, Hotel Texas, April 25-27. 


M At the May meeting of the Prof Photog. Assn. of 
Southern California, with pres. Ralph Barton in the 
chair, a special feature was a showing of slides from 
Eastman House, the famous photographic museum in 
Rochester, N. Y. Robert C. Cleveland showed a number 
of color slides of home interiors taken in the course of 
assignments for Decorator and Home Beautiful maga 
zines. Max Munn Autrey discussed the “Miss Photogenic 
Contest’’ and plans were made for advertisements in 
the Los Angeles papers. 


@ The first 1953 regional meeting of the Oklahoma 
Photog. Assn. was held in Fairview with Mr. and Mrs 
Wm. H. Krouse of that city as hosts. The date was 
May 17 though a number arrived on the previous 
evening in order to be on hand early. In all 76 (25% 
of the total attendance at the 1952 state convention) 
registered. Peter Stadler of Ansco, who presented a 
demonstration of toning, unintentionally also provided 
the humorous highlight of the session. Space at the 
hotel being limited, it was arranged to hold his part 
of the program at the Krouse Studio so, when the group 
arrived, he already had his direct sepia toner heating, 
with the resu!tant odor that photographers all know too 
well. One of the members had his four-year-old son 
with him and, as they entered, the youngster sniffed 
the air and remarked: “Smells just like my grandmother's 
cooking.” The embarrassment of his parents may well be 
imagined. Others on the program were Ray Baughman 
demonstrating speedlights and Frederick De Vries talk 


ing on salesmanship. 


@ The Pacific Northwest Photographic Convention & 
Trade Show, sponsored by the Prof. Photog. Assn. of 
Washington at Seattle, May 10-12, drew an attendance 
of 500 from Washington, Oregon, Idaho, Montana, 
California, South Dakota, North Dakota, Alaska, Alberta, 
British Columbia and Saskatchewan, which is a lot of 
territory. Officers elected for the coming year are 
R. R. Hutchison, M.Photog., Pullman, pres.; Roger Dud 
ley, Jr., Seattle, Ist vice-pres.; Don Shaw, Spokane, 
2nd vice-pres.; Wm. R. Hilderbrand, Seattle, treas.; 
Mrs. Alma Gray, Walla Walla, sec.; Harry O. Mitchell, 
Seattle, exec. sec. On the quite elaborate program 
were: Henry D. Fehly, Eugene, Ore.; Arthur Steimonts; 
Bob Parker, Seattle; Mrs. Margaret Henle, Spokane; 
Carl E. Fehrenbach, M.Photog., of Kodak; Art Statt of 
Du Pont; Claude F. Palmer, Cr.Photog., Portland, Ore.; 





for ys RESULTS... 
— the great OGGIANO 
selects the 


“WHY | LIKE THE PORTRAIT VERITAR.. .” 


“T have discovered after many years of searching, that the Veritar 
is the type of lens best fitted for my unusual portrait work. The Veritar 
has wonderful depth, almost third dimensional, regardless of aperture. And its 
most amazing characteristic is that from a most delicate, soft effect 
to a middle sharp, it is very faithful with any kind of lamination 
Every great artist selects the finest instrument to do justice to his tec hiariqyuie 
and artistry. That is the reason | endorse the Veritar. My profound respects 
to Wollensak, who have given all photographers the opportunity 


to do better work.” 
WRITE for literature a 
(PX 


— 


OPTICAL COMPANY, ROCHESTER 21 
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“Phototate” Folders 


mean easy profiis for any studio doing 
finishing or selling photo supplies. Complete 
assoriment of these new, sensational, versatile 
folders comes in metal disp'ay case with 36 
units in each compartment, including all these 
sizes: ] 7ex2%y,2W4x3V4,25%4x335%4,3 4x4, 
3x42, 3¥2x3%2, 3x5, 4x5, 5x7, 8x10, to 


meet all requirements. 


@ A “Phototate’’ consisis of a mount with 
acetate pocket corners to hold the print, in a 
French Gray coated stock folder which forms 
an easel to hold either vertical or horizontal, 
plus .0075 acetate sheet to slide over and 
protect the photograph. ‘‘Phototates’’ can also 
be supplied in the popular 4%4x5% size in 


Christmas Red with envelopes. 


(“GIFTATES”) 


REG. U.S. PAT. OFF. 


@ An inscribed service on aceta‘e for days 
and events throughout the year when gift- 
giving is appropriate. This service is to assist 
the professional to sell more portraits from 


each negative. 


PHOTO MOUNTS 


@ A discriminating line of custom-made folders 


for the professional. 
Valter ‘ [Ce (2 
¢€ 


@ A distinguished reputation in the folder 
industry since 1884. Visit us in booth 70 at 
the P. A. of A. Chicago convention. If you are 
not attending please write us direct at East 
Haddam, Conn., for further particulars. 





| Gene and Gladys 
| rison; 


| ‘ 
| Miss Esther Butterworth, 


| Calif., 


| @ The 


| are: William W. Carnes, Tampa, pres.; 
| Ocala, 





| lite; 


They rea'ly attended the sessions at the Pacific North 
west Convention, as this photograph indicates 

Gilbert, 
Wright, 


Portland; Miss Mor 
tA.Photog., St Minn.; 
Portland; Miss Mildred Nichol 
Max 


Cooper, 


Edris 
Kenneth M, Paul, 
George 
R. Maurice 
Hale Van 


son; Romans; Munn Autrey, Hollywood, 


Spokane; Chao-Chen Yang, 
Seattle; Scoy, Seattle. 

18th annual Florida Photog 
Assn., held in Tampa May 21-23, attracted 151 of whom 


convention of the 


New officers 
Jim R 


Bartow, 


nearly 100 stayed over for the banquet. 
Jernigan, 
Don J. 
It was a pleasure to see that the 


vice-pres.; Robertson, sec.-treas 
convention was ded 
friend W. Earl 
Sarasota. We wish we had 


program which 


icated to our 
M.Photog., of 
the dedication in the 
tribute 
tradition. 
and other fun 


such an hono 


long-time Burnell, 
space to 
reproduce was 


a handsome to th’s craftsman of 
the old-time 


ly dedicate 


outstanding 
Fraternal organizations frequent 


annual tions to members 


worthy of but we do nof recollect ever 


having seen this done before in our profession. It's 
that well be 
associations. The progvam incl:ded Robert Kohn, Miami 
B. Artin Haig, Dallas; Robert Sha-p2 of Johnson Vent 
Miss Olive Grose, /Aiami; Virgil Deane, 
John Grigg; Ralch 


Ansco. 


a thought night cdopted by all state 


Jackson 
Brey of Kodak; Walter 
A one-man show of 
was pres 
Du Pont Company 


ville Beach; 
Narrie of portraits by 


Wallace Seawell of Ho'lywood nted by Mr 


Burnell, sponsored by the 


By Charles Abel, A.R.P.S., 
Hon.M.Photog. 


THIS CONTEST, which 
for its 


closed on June 15, notable 
That, 


fact that enough groups were submitted to place them 


was 


wide variety of subjects. except for the 


automatically in a class by themselves, gave the judges 
quite a bit of trouble. Their final decision was to break 


down the remainder into Portraiture and Miscellaneous 
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M0 You. Use A 


Fou? 


Graphic View II 














Graflex 22" 

















Pacemaker Speed Graphic 


Groflex Super D 





YOU SHOULD! 








YOU OWE IT TO YOUR SKILL! 


Chances are you use one of these fine 22," for easy, economical location 


Graflex-made cameras in your daily 
work, It has made great pictures for you 
time and again. It has proved itself to 
you. But unless you have all four you 
are under-equipping your photo skill 


True, with great skill you can make one 
of these superb cameras do the work of 
another. But you can’t expect to shoot 
so fast or so well. Each of these cameras 
was painstakingly designed and devel 
oped to meet one of the specific prob- 
lems of professional photography. Each 
is the achievement of over 60 years’ ex- 
perience in precision building cameras 


The Graphic View II is unmatched for 
architectural studies and studio work 
The dependable Pacemaker Graphics, 
for covering weddings, for rugged out- 
door shooting. The Graflex Super D, for 
fashion and portraiture, and for photo 
graphing children. The compact Graflex 


shooting in black and white or color 


With these four cameras at your finger 
tips, you are ready for every challenge 
to your photo skill. For information 
about how they can help you on a spe 
cific problem, write: Technical Service 
Dept 94B, Graflex, Inc., Rochester 8, 
New York. 


GRAFLEX 











VW 


Professional 
Photographer 


August 


1953 








Some may think the Blue Ribbon winner in the latter 
class should be judged as a portrait, but the judges 
| felt that it was more of a publicity or theatrical shot. 

No Extra Overhead } We want to express our thanks to the contestants 
| because almost all entries came in photo-mailers, which 

tremendously simplifies the unwrapping job, but we 

No Added investment must again warn a few against the use of adhesive 


tape of any type, even on the outside of packages. 
Even when the tape is removed particles of the 
“ “a ° ° 
Sounds good, you say. Well, it ts adhesive are likely to adhere to the faces of other 
good — and true besides. Many photo- prints. So, once again, please — no tape. 
graphers make enough profit on such The names of the winners, and the issues in which 
sidelines as oils on canvas, miniatures their entries will appear, are tabulated below and let 
’ 

and similar specialties to pay their | us emphasize once again that all Blue Ribbon prints 


. i ! H le Menti : heck 
rent and much of their other overhead. es ey, Ge ae a Menneiie Guntions. Checks 
have been sent to all winners and all photographs, 


What's more, you don’t even do the except those being held for reproduction which will go 
work yourself. You take the orders and back to their makers later, have been returned. All 
send them to us. All you do is add entries received since June 15 are being held for 
your profit and re the money What the Eleventh Contest, announced elsewhere in this 
could be sweeter? 





issue. 
AUGUST: Groups 

Blue Ribbon Photograph: Children’s Studio, 
Write for our illustrated Lexington, Ky. 


price list today Honorable Mention: Mrs. Irene Erskine, 
Battle Creek, Mich. 





Honorable Mention. Lewis D. Moorhead, 
THE WALTER GAEHLER CO. Radasins. &. C. 
510 South Clinton St. Syracuse 2, N. Y. | SEPTEMBER: Miscellaneous 
Blue Ribbon Photograph: Dinoian-Haboian Studio, 
Detroit, Mich. 
The > Honorable Mention: Eric M. Sanford, M.Photog., 
pee ef /.f, ii DENSICHRON ey Manchester, N. H 
oo" | Honorable Mention: Adolph F. Roher, Chicago, Ill 
PHOTOMETER for OCTOBER: Portraiture 
PROJECTION PRINTING Blue Ribbon Photograph: Kurt Borris, Dallas, Texas 
Honorable Mention: Harry Yudelson, 
Philadelphia, Pa. 
Honorable Mention: Alfred Brunell, Seattle, Wash 


Book Reviews 





See the 
Densichron at 


Booth No. 7 








We will gladly order and have sent direct to 
you, postpaid, any photographic book. Just 
send us your check, made payable to Charles 
Abel Incorporated. 











BB CONTAX 35mm GUIDE 
QB BOLEX MOVIE GUIDE, both by Kenneth S. Tydings, S.P.E 


4ex7%s, 127 pages, numerous text illustrations. Paper, $1.95 





each, postpaid. Publisher. Greenberg 


Two more in this publisher's rapidly growing series of Modern 
Camera Guides, each of them more complete in treatment and 
rather less complicated than the last two, which we were not 


able to recommend very highly. The Contax Guide also covers 
Convention of the Photographer 


, 1 Hil Hotel Ct 8 me the Contessa 35mm, Contina 35mm and lIkonta 35mm, while 
nrad Hilton tel hi 1 1 
te : : the Bolex Guide includes a section on the new method of mak 
y ric <CIENITILIC C ANY 
mt oo ee rowel IC COMPANY ing stereo movies with the Bolex. A tremendous amount of 
vision of r elch Manutact ! { my 
| hlished 1 ‘ . d practical information has been packed into each of these 
que tablished ERS Te, aie 
1515 Sedgwick St Dept, P-1 Chicago 10, Iliinois handbooks and they should be worth many times the price 


to owners of the respective cameras 
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little 
drops 
of water 


...tmean you have 
to shoot fast! 


So, for full-of-life drama, use 
General Electric Photoflash. 
It’s handy, portable. It gives 
the punch of light you need 
to freeze action, to stop down 
for full detail... on dramatic 
“little drops of water,” or 
whatever the subject. 

Yes, for many jobs where your 
regular studio lighting is not 
quite so convenient, you'll find 
that G-E Photoflash . . . used 
creatively ... gives outstand- 
ing pictures. Try it! 


You'll like G-E 
Midgets in the 
handy new 
12-8-4 pack 
available soon 


Remember, there’s a G-E lamp for every photographic purpose 


GENERAL @@ ELECTRIC 
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PRINTS LIE FLAT, 
STAY FLAT, 

LASTING FL 
BFi No. 20 There's no 
weights or presses 
e tin or drying drum an 


+. What's more proper mols: 
. per is last 


HAVE 
EXIBILITY 
need for a print 


Prints drop from 
d lie pancake 


Yes, try 
straightener 
the ferrotyP 
flat—permanently fl 
ture content in bot ; 
on geet = on and crazing 
ose sion igen Ask your dealer for 
ie 0 Available in quarts and gallons 


i d pa 
h emulsion an 
ed. Prints stay pliable 
even after 
BFi 


Better try 
e 
BFi No. 30, too... 


Quickly neutralizes hypo remaining 
in prints and negatives. Saves up to 
80% in time and water. Prevents dis- 
coloration and fading. Makes even, 
true-color toning easy. 


BROWN-FORMAN 
Fe ee, Be, ee ee 
LOUISVILLE 1, KENTUCKY 
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MB COLOR MOVIES FOR THE BEGINNER, by Harris 8. Tuttle, 
F.R.P.S. 5x7, 144 pages, 41 text illustrations. Boards, $1.00, 
postpaid. Publisher. Crown 

This is a revised edition of #28 in the Little Technical Library 
and has gone through several printings since its first appear 
ance in 1941. Now brought up to date, it is a very helpful 
basic pocket handbook for the amateur or, for that matter, 
the professional who is venturing into movies for the first 
time. Our chief criticism is the complete lack of color illus 
trations in a book which deals with nothing else but and 
despite the unquestioned authority of Mr. Tuttle we think in 
this respect the publishers missed the boat 


GB PRINCIPLES OF COLOR PHOTOGRAPHY, by Ralph M. Evans 
W. T. Hanson, Jr. and W. Lyle Brewer. 6'/sx9'/s, 709 pages, 
profuse text illustrations, charts and graphs. Cloth, $11.00, 
postpaid. Publisher: Wiley 

We have here a notable addition to the technological litera 
ture on the subject of direct color photography by three 
specialists, all with the Eastman Kodak Company, al! noted 
for their research work in this field. As might be expected 
this is a book for the researcher and the technician and in 
no sense for the professional or amateur who seeks help in 
making better color pictures. The average reader would be 
sunk by the time he reached page 10. Experimenters and others 
dealing with the scientific aspects of color will, on the other 
hand, find it a ‘‘must’’ for their reference libraries 


‘Tis Here, Maybe! 


The “gossip column” of professional photog- 
raphy. Who's who, what's happening, where, 
when, why and how. Send your news items, 
clippings or whatever, about yourself or others, 

e pay 50c for each item we can use, unless 
it's publicity for yourself! 

















@ The Hayman Studios of Philadelphia (remember our 
recent feature about their photographing a bus full 
of kids?) recently won the $1,000 Grand Prize in the 
annual Freedoms Foundation competition. Their award 
winning picture shows a young boy gazing at the 
statue of Lincoln in Washington's Lincoln Memorial. 
Robert and Herbert Hayman first studied the statue 
in all kinds of light and from all angles, finally shoot 
ing at night with controlled light, from a_ specially 
erected 30’ high tubular scaffold. 


W@ The Centenary Exhibition of the Royal Photographic 
Society of Great Britain will be held at the Society’s 
Galleries in London from September 10 through October 
17, and in Norwich in November. Closing date for 
entries is August 17. For details write the Secretary, 
16 Princes Gate, London, S.W. 7 


@ Francis W. Graham, 55, who had spent his entire 
photographic career with Kodak except for 16 months 
in the armed forces during World War |, and who 
was widely known on the Pacific Coast as manager of 
the Los Angeles Eastman Kodak Store, died on May 
18. He supervised the opening of the Washington, 
D. C., store in 1927 and became its manager, was 
appointed manager of the Detroit store in 1929, and 
moved to the Los Angeles managership in 1940 





FROM CUSTOMERS WHO HAVE 
YOU MAKE COLOR TRANSPARENCIES 


Resorts »« Motels .« Hotels .« Banks 
Restaurants +» Retail Stores 


OR 


Sell a Post Card order and automatically get 
the assignment of making a color picture. 


Easy profits. We will help you. We are specialists in the business 
of printing color post cards and have been for ten years. 


HERE’S WHAT WE CAN GIVE YOUR CUSTOMERS 


1 Delivery in about 6 weeks. . . or.even 4 weeks on re-runs. ‘This alone will enable 
you to get business against most competition. 


2 Superb color quality . . . the very finest. 
3 Color proof to customer for O.K. before printing. 
4 Any copy on back... your name included . .. no extra charge. 


$ Liberal profit for you. 
ron we askin DAMES J. GULLICK & CO. scercier « catironia 
The Photogenic “Little Giant” SPEED LIGHT 


Te §$Newest Development In 


A Flexible Lightweight 

Electronic, Portable, 

Dry-Battery Operated 
Speed Lite 








Two Power Range 50 and 
100 watt-seconds. By simply man 
ipulating the Hi-Lo switch. 

Two types of Reflectors, con 
ventional 60 flood type, and a 
narrow beam, for long shots. 

Two 225 volt Eveready Batter 
ies and the Capacitors are com 
pactly mounted in an attractive 
Royalite carrying case 

Lighting Unit instantly adapt 
able to X or O (zero delay) shut 

m@ ters. Attaches to flash gun 
) Adapters available for attaching 
} to all cameras. 


For further information, see leading 
Photographic suppliers, or write te - 


THE PHOTOGENIC MACHINE COMPANY youncstown 1, onto 
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THE MARTIN 


POSING BENCH 


Richly and durably upholstered in three smart 
looking colors — red, steel grey, and chartreuse. 


Designed by a 
practical minded 
portrait photo- 
grapher for all 
around use. 


$49.50 


Send for our pink sheet, a monthly bulletin 
of over 200 new and used bargains. Write 
Dept. P. 


irgest stock of used equipment in the West 


GARDEN & WILLIAMS 


3266 W. PICO BLVD LOS ANGELES 19, CALIF. 








EVERYTHING ~) PHOTOGRAPHIC 
New Extra Fine Grain Developer 
PROMICROL 
DEVELOPER REPLENISHER 


600 cc (20 o72.) $ 1.10 2%, litre (90 oz.) $ 4.85 
950 cc (32 o72.) 2.00 10 litre (2-1/5 gal.) 10.75 
2% litre (90 oz.) 4.00 20 litre (5 gal.) 20.00 


Send for free specimen copy of our monthly magazine 
SNAP SHOTS containing bargain lists 


GEO. INC. 


57 East 9th Street New York 3, N. Y. 











MAKE A 


paintess QUANTITY 
nese PRINTS 


Don't turn down quantity print orders. Let US do them 
for you at a price that will show a handsome profit. 
Service and quality guaranteed. Typical prices: 


Write for samples and 
5 x7 8x 10 complete price list so 
250. . 6Yacea. % ea. you're ready to quote 


500. . 6cea. 8Yac ea. | on the first sample job 
POST CARDS that comes along. 
1M $24—5M $22M ga o- wed eb ae) 
SPECIAL DISCOUNT Tt aled 3 


FOR 
: Dept. PR. 1265 West 2nd Street 
PHOTOGRAPHERS Cleveland 13, Ohio 
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HM Quite a startling development on May 28 was the 


| announcement by Sam Briskin, board chairman of 


| Revere Camera Co., Chicago, that Revere had com 


| pleted an outright purchase of the Wollensak Optical 


Co., Rochester, N. Y. The 53 year old Wollensak firm, 
whose name is known to all who use professional 
lenses, is rated the industry's largest supplier of both 
lenses and shutters, is a famous maker of telescopes, 


field glasses and other optical goods, and also noted 


| for its Fastex high speed movie camera. Edward A 


| Springer will remain as president of Wollensak and 





the firm will continue to produce its full line of equip 
ment. The price of more than $1.5 million included the 
three main Wollensak plants, all in Rochester and 
employing some 1,100 people. Revere, founded in 1939, 
is now said to be the world’s largest producer of home 
movie cameras and projectors and magnetic tape 
recorders. Its first entry into the still camera field was 
the Revere 33 Stereo camera, announced last January 
Wollensak will continue to supply the industry and the 
government as in the past and will also keep on 
making its noted line of lenses for professional photo 
graphers 


@ A book which we recommended highly, when it was 
first published several years ago — Candid Wedding 
Photography by Henry Lefebvre — and of which we 
have since sold many copies, came to our mind 
immediately when in the June 8 issue of Life we found 
two pages devoted to just such pictures, all of them 
showing newly wedded couples being pelted with the 
proverbial rice. Sure enough, all were by Mr. Lefebvre 
and his partner Robert Luebke of the Lefebvre-Luebke 
Studio in Green Bay, Wis. Congratulations. Few pro 
fessionals, as distinguished from press and journalistic 
photographers, ever make the pages of Life and a full 
two page spread is really something to brag about. 


@ J. E. Goldston, Siler City, N. C., has moved his 
studio there to one of the best locations in town and 
now is pleasing his customers with a modernized, air 
conditioned, ground floor location directly across from 
the post office 


@ The Camera Club of London, England, will hold its 
4th International Colour Print Exhibition at its own 
galleries from October 31 through November 28 
Closing date is October 10. Only color prints may be 
submitted. For entry forms write E. C. Codd, Hon.Sec., 
at 23 Manchester Sq., London, W.1, England. 


MM Nicholas Haz, F.R.P.S., is dead! We were stunned 
when we read the news in the June P.S.A. Journal - 

just a brief letter from Mrs. Haz stating that Nick 
“died very suddenly yesterday of a heart attack.’ 
Nick’s death, apparently late in April because no date 
was given, was completely unexpected. We knew Nick 
well, aos a speaker, writer and all around good photo 
grapher and we always thought (and are happy we 
more than once told him so) his book Image Manage 
ment — now out of print — was the best we had 





i etZ6) 7 your shop capacity. ..do a better retouching job... 
usu ADAMS RETOUCHING MACHINE 


For faster, smoother, better re- 
touching, the Adams Retouch- 
ing Machine is the answer. 
You can increase the retouch- 
ing capacity of your shop up 
to double in just a few days— 
and give better service on 
your prints. 

Here are some of the features that 


make the Adams Retouching Machine 
a profit-maker everywhere it is used 
© Fastest, smoothest retouching 
or etching, even for beginners 
® Oscillation confined to nega- 
tive carrier only 
®@®No diffusion necessary on 
For the fourth straight year, the famous Winona School enlargements 
chooses Adams Retouching Machines for its classes. Above > 
Mr. Al Rippe, well-known photographer of Watertown, Wisc., ® Smooth, horizontal movement 
instructs a Winona class in the use of the Adams Machine —no stipple 
Thousands of enthusiastic owners have turned retouch- Order 2 oz. bottle of the new Adams 
ing losses to profits—and so can you! Investigate the Retouching Fluid with non-spill dis 
Adams Retouching Machine today! Write for free penser top...$1.25 postpaid any- 
folder. where in U. S. 


ADAMS MAGIC-CROPPER 


Adams Retouching Machine Co. tener cers, 485 or 5x7, $4.95 Postpaid 


INTRODUCING ~ 


A NEW versatite 
ee ae 

FLEXIBLE WARM TONE 

PROJECTION PAPER 


with SPEED, ror THE stuDIO 
oe 
DEMANDING HIGH QUALITY 
PRODUCTION 


FURNISHED IN MATTE, SEMI MATTE & SILK SURFACES 


Address your 

sample request 

to our New York Office 
stating surface desired. 
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UTIONARY ADVANCE IN 


L 
THE MOST REVO ON IN RECENT YEARS 


LENS CONSTRUCT! 


Voigtlander APO LANTHAR £4.5 lens 


Nothing like it 
on the market! 
The Ultimate in 
color correction! 


FEATURING: 
© Freedom from distortion 
© Full color correction 
© Maximum definition 
© Wider range of tones 
@ High resolving power 
© Flatness of field 





Here is a new five-element unsymmetrical anastigmat of 
original custom design. It is unsurpassed for color sepa- 
ration or transparency photography, and naturally ex- 
cellent for black and white work too 


Voigtlander has created a brilliant edge-to-edge sharp- 
ness in the Apo Lanthar, that could formerly be found 
only in the very slow and costly apochromatic lenses 
designed specifically for process work. This means cleaner 
color, elimination of distortion, and uniform quality, 
even in adverse light conditions. 


THE APO LANTHAR F4.5 LENS IS AVAILABLE 
IN TWO FOCAL LENGTHS: 
6 inch (15cm) to cover 4" x5" in 814 inch (21 cm.) to cover 5° x 7” 
Press Compur-X sync. shutter at in Compound Shutter 


$9850 $16900 


Mail orders filled. Add postage. 


WORLD'S LARGEST 
CAMERA STORE 


110 West 32nd Street + 113 West 31st Street 
cums New York 1,N. Y. © LOngacre 4-1600 passed 


SSS W/Z 
 PLASTIC-SEALED PHOTOS 


=SADDS NEW BEAUTY AND PROTECTION 
ttt eS >> > SS 
Inexpensive service to the profession assures lifetime 
protection from wear, soiling, curling — looks expensive 
and rich, yet costs as low as 10c each for Wallet Size 
(2’ax3'%”) 
Same Day Service Send for Free Samples and Price List 
CHICAGO PLASTIC -SEAL LABORATORY 
5129 W. FULLERTON AVE CHICAGO 39, ILL 








IN 


7] 





The Nicest Thing 
That Can Happen 
To A Cherished 
Photo Is to Frame 
It in an 


e a9 | 
iginol 
PHOTO FRAME 


Catalog available from Eastman Kodak Stores and 
Other Principal Photo Supply Distributors. 


S. E. OVERTON CO., South Haven, Mich. 
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ever read on the subject of photographic composition 
We had never met the present Mrs. Haz which prob 
ably accounts for her failure to notify us, and of recent 
years we only heard sporadically from him or about 
him. It’s hard to realize that Nick has gone 


& Any competent camera repair specialist who is seek 
ing a location should investigate Brownsville, Texas, a 
highly prosperous town of 50,000, whose Board of 
City Development recently announced that a survey 
of business vacancies there indicated a real oppor 
tunity. Anyone interested should write the Board which, 
together with local photographic dealers, offers full 
cooperation in getting such an establishment under 
way. 


Marcel Olis, commercial and illustrative photographer 
of North Hollywood, Calif, and one of the early 
workers in direct color there, died there on May 16, 
aged 62. He was one of France's ace aviators in World 
War | and, on coming to this country, took up adver 
tising art before turning to photography 


@ Leon Hill, New York portraitist, was honored with a 
one-man show of photographs from his picture story 
Children’s World at the Jackson Square Public Library 
in New York City, during June. 


@ it isn’t often that a retoucher gets a break in the 
newspapers, but that did happen to Genichiro Nishio, 
airbrush expert who has been retouching portrait nega 
tives at the Harris & Ewing Studios in Washington, 
D. C., for 35 years and figures that more than 200,000 
have had his personal attention during that time. His 
photograph (at work) and a very complimentary story 
appeared in the May 6 Washington Star. His chief 
comment is that while he cannot remember a woman 
ever complaining that she had been made to look 
too young, men in public life usually don’t want 
taken out the lines in their faces that give them char 
acter and strength 


M@ Peter Fox, whose studios in Melbourne, Australia, 
are if we are not mistaken the largest photographic 
establishment in that very large Commonwealth, is now 
publishing a monthly house organ. Called Our Studio, it 
is a neatly printed and profusely illustrated job of 
eight or more 82x11 pages and seems like quite an 
undertaking. 


Mi One reason why it pays to belong to local and state 
organizations of professional photographers is the good 
fellowship and unselfish friendliness that commonly 
develops among the members. A case in point happened 
not long ago in the Rhode Island Association. When 
the father of George Champagne of the Champagne 
Studio, Pawtucket, recently passed away the Szelka 
brothers, owners of a competing studio in the same 
city, promptly stepped in and took over all George's 
weddings booked for the week end of the funeral, 
refusing to accept any payment for the work 





Da Your Portraits Sell 
at You Wish They Would? 








If you can spare one week from your studio, ike more than 70 other successtul 
studio Owners, you can materially increase your income and enhance your 
reputation as a fine portraitist. This exceptional one-week course, limited to 
10 students to insure personal attention, fully covers lighting and posing, 
processing, printing, the famous Rice Method of coloring plus thorough, 
detailed instruction on how to sell protitably the finer portraits you will learn 
to make. With this technique you can satisfy a broader field, reaching both 


average and “Upper Bracket” customers. Write today, for full information, to 


Granville Rice, M. Photog. 138 SO. MAIN ST., 


WILKES-BARRE, PA. 





























DEVOLITE-PEERLESS 
PICTORIAL PHOTOGRAPHIC PAPERS 








CONTACT 


BANQUET and SCHOOL PHOTOGRAPHERS: 


We supply the leaders in this field. Get our attractive prices for DWG & 
SWG cut sheets and rolls. 


POST CARD & XMAS CARD STOCK... «1.0 ».sia. 


Write us for free samples. 
ONLY SOLD DIRECT TO STUDIOS 
SSS i aa ie diced Rtg IR, Ste Ones | 5 ile i oi % PQ _ 
125 West 45 ote Ww WE mr OF ‘oe )~=6New York 
Street gas : “TS 7 
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FAST... THOROUGH... EFFICIENT 


e833) \a 


STAINLESS STEEL 
CYCLONE FILM WASHER 


Leedol’s 
patented new, 
revolutionary 
design film 
washer for 
amazing 
performance 
—geared 

fo save 
valuable film 
washing time 


AVAILABLE IN 2 SIZES 
Model 810 for 8x10 and smaller 
Model 857 for 5x7 and smalier 
Greater capacity, 55-60 hangers. 

Fresh " 

gativ This direct action asst 
ive. Speeds up washing 
id pockets. Manual water 


f water to either wash 


water circulates in 


Color Pr ing and Deep Roll Units al available 
SEE YOUR SUPPLY HOUSE REPRESENTATIVE TODAY 
or Write for Free Illustrated Catalog No. H149 


LEEDAL STAINLESS STEEL PRODUCTS, IN 


2707 SOUTH WELLS STREET e CHICAGO 16, ILL 


Choose the Lines with 


Ready Acceptance... 


HANNA FOLDER 
One of many distinctive 
designs in a wide range 
of albums, easels and 
folders that are the ulti- 
mate in artistry 
YetCHILCOTE , a 
products cost ce B 
no more than © OP 
ordinary | 
mounts. Why 14 
not use the best? 


Model No. 72G 


Metal and wood frames styled for 
instant appeal. Highly saleable. Su- 
perior construction and intriguing 
finishes make CROWN FRAMES 
customers’ preference. Competitively 
priced, too 


Ash your Chilcote represen- 
tative or write us derectly 


THE CHILCOTE CO. 


2140 Superior Ave. * Cleveland 14, Ohio 
(Subsidiery Compony) THE CROWN FRAME CO. FENNVILLE, MICH 
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@ Here's a new type of check cashing swindle recently 
worked successfully on several studios in Scranton, Pa. 
There’s no telling where it may crop up next so be 
on the lookout. Here’s how Albert Brust, Jr., of that 
city, explains it. “A slender, brunette, well dressed 
woman, apparently of Italian descent and about 35 
years of age, enters the studio and requests either the 
proofs or finished photographs of a wedding. It is 
usually a large wedding whose principals have for 
eign names and evidently she obtains her information 
from the story in the newspaper, getting the studio 
name from the credit line. Her method is to visit the 
studio two or three days after the picture appears and 
somehow she definitely knows that the proofs or 
photographs (whichever she asks for) are not ready 
Anyway, on being told this she says the groom received 
a check (usually $60.00) as a gift from her father and 
she wants to apply $20.00 more on the account. The 
check is stupidly written, probably done intentionally 
to make it appear it was issued by someone of little 
education, and to throw the studio off guard. The face 
of the check and the endorsement are always in the 


| same handwriting. The studio owner accepts the check, 


gives her $40.00 (or whatever the difference may be) 
in change and does not realize what has happened 
until the check comes back from the bank marked ‘no 


account’. 


| #8 Carol Dodd, owner of the Carol Ann Studio of St 


Louis, died on April 11 


| M@ Philip E. Dion, for 11 years on the photographic 
| staff of the Detroit Times, and before that for many 
| years with the New York Times and several of the na 


tional news photo syndicates, died in hospital on the 
morning of June 5, after being ill 10 months. He was 61 


| @ A complaint alleging “false and misleading repre 


sentations in the sale of portraits’ was filed on June 
1 by the Federal Trade Commission against E. T. Moye, 
trading as Moye Photographers of Washington, D. C 


HM New manager of the Eastman Kodak Stores, Inc., 
of los Angeles is Arthur R. Isakson, who first joined 
Kodak in 1921 and has been assistant manager of 
the Los Angeles store since 1951. 


@ The Ist International Exhibition of Colour Photo 
graphy to be held by the Stockton-on-Tees Photo 
Colour Society will take place from October 10 through 
24. The closing day is September 24 and both color 
transparencies and prints will be considered. For entry 
forms write Jack T. Marriott, Chairman & Publicity Sec., 
107 Bishopton Road, Stockton-on-Tees, County Durham, 
England 


® Winston R. Brown, 52 year old studio owner in 


Rocky Ford, Colo., suffered a heart attack in his dark 


| room on the afternoon of June 10, collapsing in the 


arms of his assistant and dying before a doctor 


arrived. 








ae oe 


THROUGH SCIENTIFIC ANALYSIS 
HAS MADE... 


PHOTO LENSES 
The UNIVERSAL FAVORITE! 


DAGOR ANASTIGMAT 
F:6.8 and F:7.7 
Universal All-Purpose Lens 
e 


RECTAGON ANASTIGMAT 
F:6 
Excellent definition, color cor- 
rection and 90° Field Coverage 
© 
WIDE-ANGLE DAGOR ANASTIGMAT 
F:8 
Wide-Angle 100° 
* 
DOGMAR ANASTIGMAT 
F:4.5 
Perfect Speed Lens 


Consult your dealer for details 
or write Dept. PP-39. 








’ C. P. GOERZ AMERICAN 
OPTICAL COMPANY 
6 0 F 2 Office and Factory 


317 EAST 34th STREET 
"ie NEW YORK 16,N. Y. 


just as 
true today 
as almost 
a quarter 
century 49° °°" 


to get the BEST... 
at the best PRICE 


in PHOTOMAILERS 
NEGATIVE PRESERVERS 

KRAFT ENVELOPES 
GLASSINE ENCLOSURES 
GLASSINE ENVELOPES - 
COMMERCIAL ENVELOPE e 


Buy 
APEC 


These photo envelope specialties 
.. «as well as all types of business 
envelopes .. . available for imme- 
diate delivery in ALL SIZES. Write 
for samples and prices TODAY. 


2) 
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CHAMPION 
NEGATIVE 
IDENTIFIER 


This unit is manufactured in three or four 
digits, to fit standard studio or view cameras, 
5x7 or 8x10; 8x10 back supplied with or 
without 5x7 adapter. Replaces present back, 
numbers negative and, at time of exposure, 
eliminates all future worries about negative 
identification. 

Unconditionally guaranteed; may be re- 
turned for full refund if, after 10 days, you 
are not completely satisfied. 


$40 for 4-digit unit: 
$35 for 3-digit; 


Now Tax Free! 


Illustrated circular on request 


CHAMPION “*eswssr° 


327 Main St. Orange, N. J. 
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| MM Desmond B. Chandler, who closed his portrait and 
commercial studio in Staunton, Va., some years ago, 
reopened for business there on June 22 with a new air 
conditioned studio at 103 E. Beverley Street. Good luck, 
| friend Chandler, and glad to see you back with us 


again 


@ Vernon Castle, 41, member of the photographic 
department of the Los Angeles police force, died on 
May 27 in a plane crash near Loveland, Colo. 


@ Fred Gaub, for 10 years a member of the photo 
graphic staff at the Packard Motor Car Company of 
Detroit, was recently promoted and is now supervisor 
of the photographic department 


@ Film-Art Murals of Miami, featured in our February 





issue, have now gone from the making of murals, which 
are of course photographs in giant sizes, to the other 
extreme — microfilming. Their new Microfilming Divi 
| sion was established at the request of numerous busi 

ness and industrial firms in Greater Miami, and will 
| be headed by John H. Clemmer, former southeastern 
| technical representative for the Du Pont Photo Products 
Department. Don’t get us wrong - murals are still 
| their main business! 


| MI Those who think running a studio is a job of work 
should give a thought to 45-year-old John J. Kennedy 
of Providence, R. |, who, determined to complete a 
college education, entered Brown University in 1949 
| and received his degree in June of this year. He and 
his wife worked out a schedule which went somewhat 
like this: Up at 6:00 A. M.; classes all morning; work 
in his studio all afternoon; study most of the night 
Now that it’s all over and he, his wife and seven 
year old daughter can heave a sigh of relief, his 
present problem is learning how to go to bed before 
midnight 


The Marketplace 





Where addresses are not given, a postcard 
request will bring them to you promptly. 
NOTE that these items are neither advertise- 
ments nor recommendations. They are pub- 
lished purely as news and all claims or state- 
ments are solely those of the manufacturers 
or distributors. 











Kling Photo Corp 235 4th Ave., New York 3 are 
introducing new German F/2.9 2'/sx2'/s Baldax Camera, with 
automatic film transport stop, double exposure prevention and 
exposure counter. Lens is color corrected, coated 80mm F/2.9 
Schneider Radionar in fully MX synch. Prontor SV shutter with 
speeds to 1/300th second plus bulb. Has automatic self timer 
Takes 12 exposures, monochrome or color, on 7120 film. Has 
body shutter release with builtin cable release socket; auto 
matic depth of field calculator on lens mount; film type and 
A.S.A. speed indicator; optical view finder; accessory clip 


Price $67.50 








FOR PEAK EFFICIENCY 
pus curstanding Value. 


SELECT 


2 


LIGHTING UNITS 


Achieve excellence in light- 
ing by using VICTOR A18 
Adapta-Lite on S3 (8') 
Stand. It’s versatile — de- 
signed for No. 4 Flood, 
500-watt Mazda, or flash. 


Complete, less bulb 


$29.00 


Write Dept. PR-8 for catalog. 


JAMES H. SMITH & SONS CORP. 


GRIFFITH, INDIANA, U.S.A 











FILM HOLDERS REPAIRED 


AS GOOD AS NEW — SAVES YOU MONEY 
me @BOur highly efficient production methods enables us} 
Re: to offer this service at relatively low cost t 
—4V 


ALSO @ Repair and Rebuild 
OTHER SIZES studio equipment 
REPAIR 
PRICES 
@ For Sale 
Holders 


Bellows 
PRICES 


F.0.8. FACTORY 


Hoffman Professional Camera Repair Service 
18 Montieth St. « Bklyn 6, N. Y. 


CORRECTIONS 


ESPECIALLY O% EYES 


PORTRAIT AND COVAMERCIAL 
NEGATIVE RETOUCHING 
BY A LEADING SPECIALIST 


21 EAST VAN BUREN ST., CHICAGG. ILL. 














Books We Think 
You Should Have 


We seldom carry books in stock and advertise these chiefly 
as a service to our readers, especially those in the smaller 
towns because those in large cities can see the books at 
their stock houses and get them more quickly than by order 
ing from us. For this reason we sell no books on open ac 
count or C.0.D., but only if, in our considered opinion, they 
will be a valued addition to a studio’s reference library 


ARCHITECTURAL PHOTOGRAPHY OF HOUSES 
By Robert C. Cleveland $7.50 
COMPLETE ART OF PRINTING AND 
ENLARGING, By Dr. O. R. Croy 6.00 
NEGATIVE AND PRINT RETOUCHING 
By Anne J. Anthony 

| COMPOSITION IN PICTURES 
By Ray Bethers 
16MM SOUND MOTION PICTURES 
By William H. Offenhauser, Jr 
ADVANCED PHOTOGRAPHY 
By Andreas Feininger 
WHAT’S WRONG WITH THIS PICTURE? 
By Charles Abel 

] CHILD PHOTOGRAPHY 
By Josef Schneider 
FRED ARCHER ON PORTRAITURE 
By Fred Archer 
PROFESSIONAL PORTRAIT LIGHTINGS 
By Charles Abel 
CHILDREN BEFORE MY CAMERA 
By Adolf Morath 
PICTORIAL LIGHTING 
By William Mortensen 
PHOTOGRAPHING PEOPLE 
By Hugo van Wadenoyen 
OUTDOOR PORTRAITURE 
By William Mortensen 
THE MODEL 
By William Mortensen 
FLASH IN MODERN PHOTOGRAPHY 
By William Mortensen 
FUNDAMENTALS OF POSING 
By Shepard & Meyer 
CANDID WEDDDING PHOTOGRAPHY 
By Henry Lefebvre 
COMMERCIAL PHOTOGRAPHIC 
LIGHTINGS, By Charles Abel 
HOW TO TAKE INDUSTRIAL 
PHOTOGRAPHS, By Zielke & Beezley 
LIGHTING FOR PHOTOGRAPHY 
By Walter Nurnberg 

[.] CORRECTIVE PHOTOGRAPHY 
By Lewis L. Kellsey 


(In Ohio, add 3% for state sales tax.) 


wharies sci incorporated 
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FOTOMAT 


. . . The Only Fully 
Automatic Enlarging 
Exposure Control that 


POSITIVELY WILL 


@ INCREASE FRODUCTION 
@ LOWER COSTS 
@ IMPROVE PRINT QUALITY 











Just set paper selector dial and 


PUSH THE BUTTON 


FOTOMAT electronically measures the light 
on the printing paper, converts it to time, 
and automatically terminates exposure 
when correct time has elapsed. 


FOTOMAT FEATURES 


No meters to read no calculations to make 
Automatically gives uniform prints regardless of 
the skill of the operator or density of negatives. 
Greatly increases print production and lowers 
production costs by eliminating test prints, read 
ing densities, or classifying negatives. 

Versatile may be used with any enlarger, light 
source, paper or easel. 

Dodging, Vignetting and other printing techniques 
may be easily employed with FOTOMAT. 


Price $286.50. Pays for itself in short time. One 
studio reports $20.00 a day savings in test prints, 
remakes and labor. Manufactured by Fotomatic Co., 
2927 N. Tibbs St., Indianapolis, Ind. 


For Literature, Write 


FOTOMAT SALES OFFICE 


3905 Wallwerth Dr. Toledo 12, Ohio 
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Something different in a baby 
poser — the Safeway 


oa 

Safeway Poser Co 1808 Ave. Q, Lubbock Texas 
presents new Safeway Baby Poser, designed and produced by 
baby photographer Norman Vanderschel, for both home and 
studio work Durably built, chrome finished, comfortably, 
safely secures boys or girls under clothing with nothing showing 
in finished portrait. Each Safeway includes two three inch 
elastic belts and two slip covers, all washable. Back rest 
padded with foam rubber. Designed for babies just able to sit 
up but has proven successful for ages to one year and keeps 
older babies from slumping or crawling to parents Year's 
actual testing reveals these advantages: eases nervous tension 
part of cameraman, mother and baby because there is 
fear of baby falling; no spoiled negatives due to moves; 
hand of mother showing in print area; no blanket or cloth 
ing concealing mother’s arm. Children may be photographed 
sitting up alone at only four months. Better poses and expres 
sions mean more sales. When cameraman cannot secure expres 
sion mother may safely leave posing table to help entertain 
child. Price $29.95 in U.S.A. Two percent discount allowed 
and postage paid for cash with order; $5.00 deposit required 

on C.0.D.'s. Literature on request. (Illustrated) 


Kling Photo Corp., 235 4th Ave., New York 3 have 
available new Universal Back with Ektalite Field Lens for 
Linhof Super Technika 4x5. Standard equipment on new models, 
it also fits those already in use. With press type holders, film 
pack adapters or film magazines it is used as conventional 
spring back. Pushing two small levers instantly removes ground 
glass focusing panel so roll film holders, Polaroid back, 
enlarging and other bulky attachments may be attached by 
means of oblique slide locks. Ektalite Field lens fitted on 
focusing panel produces brilliant edge to edge ground glass 
image. Folding leather focusing hood, hinged on one side 
opens away from ground glass to permit critical focusing with 


magnifier when necessary 


Adams Retouching Machine Co., 737 Lincoln St Denver 
are now marketing their new Adams Retouching Fluid in handy 
dispenser-type bottle which permits faster; easier application, 
reduces loss from evaporation, eliminates danger of spilling 
Adams fluid spreads more smoothly than comparable fluids; 
leaves no lines to show when printing; allows use of harder 
retouching leads. Easily removed from negatives with alcohol 
turpentine or benzine. Two ounce bottle for $1.25; half 
pint $2.50. (Illustrated 


Adams retouching fluid in easy 
to use dispenser type bottle Turn to page 








DATA: 


THIS PORTRAIT was taken on 
Super Pan Press Type B film 
with three speedlights as in- 
dicated in the diagram, plus 
a rather reflector. The 
light at the left was at med- 
ium height and 


large 


the one at 
right rear was 
both 
The negative was 


placed to 
illuminate background 
and hair. 
developed for 7% minutes in 


DK-50, one-to-one. 


CRITICISM: 


THERE ARE times when a sitter arrives at the studio with 


an out of the ordinary costume which, because of its 
appeal to the cameraman, impels him to attempt some 


thing different in the way of composition, pose or 


lighting. Sometimes also his imagination carries him 





away, and we believe that is what happened in this 


particular case. 


The cameraman had a good looking sitter, fash 
ionably dressed, and we will grant that he has made a 
of his subject. Our purpose 
consider how he might have made a still better portrait 


of that 


nice portrait here is to 


same subject. 


What he has used is commonly termed a “‘split 
lighting which, especially when the sitter’s costume has 
a low neck 
and the 


line, has a tendency to make the face 


nose especially, look longer and larger than 


normal. The pose he has selected is too static, lacking 


both dignity and grace, both of which are required 


for ao subject of this type. Just a little tip of the body 
and a tilt of the head would really have glorified this 
same portrait. As it is, we would prefer to see it 
cropped for a vertical composition, bringing the head 
and shoulders more into the center of the picture. We 
regret the necessity of making this suggestion because 


far too many portraits are both a 


verticals and it is 
pleasure and relief when one comes across a horizontal 
On the other difficult to 
compose and, because it does draw more attention 


be right. 


hand a horizontal is more 


must 


The maker 
and the 


must be complimented for his effort 


result, despite our criticism, is considerably 


above the average. His background lighting has given 
beautiful separation and projection and the burning-in 
of the corners has been masterfully handled. The nega 
tive seems to be well exposed but slightly over devel 
oped. The print is nicely exposed and well developed 


and a lovely warm tone has been achieved 






















The Editor’s Commentary: 


I was Startled to read on Jacob Deschin's page in The New York Times of 
June 14 that Ziff-Davis (publishers of Photography) had purchased and were 
discontinuing with the August issues the only two remaining "old line" 
| amateur photographic magazines: The Camera and American Photography. My 
| old friends Frank V. Chambers, who founded The Camera in 1899, and Frank 
Roy Fraprie, who founded American Photography in 1889, have both passed 
|} on and when Fraprie died a few years ago I took occasion to remark that I 
was aS a result the dean of American photographic editors and publishers, 
being the only one still active of the original group. Now, with the 
names of The Camera and American Photography both disappearing from the 
photographic scene, THE PROFESSIONAL PHOTOGRAPHER is the only magazine of 
the original group still published and edited under the Same ownership. 
This is by way of a mild correction of Mr. Deschin's comment that "the 
removal of the two magazines from the American Scene Spells the end of an 
era of personal photographic journalism in this country in which the edi- 
tor, who was also the publisher, controlled policy and set the standard." 
That era will continue until THE PROFESSIONAL PHOTOGRAPHER and/or I like- 
wise disappear from the scene. 


























In May, on this page, I took occasion to criticize certain types of photo- 
graphic "contests" which, in my opinion, amounted to nothing more than an 
attempt to accumulate at ridiculously low cost a large quantity of photo- 

| graphs for the use of the organizations involved. Naturally I was gener- 
alizing, having in mind any number of associations and groups engaged in 

| fostering, through public relations work, the aims and interests of their 
members. For them it is truly a bargain if, by offering as "bait" a few 
hundred dollars in prizes, they can secure any number of prints by the 
simple device of including a rule to the effect that any print submitted 
|} may be purchased for their use at a flat price, often as low as $5.00. 


One organization which I did not even have in mind when I wrote that, 
and which certainly is engaged in no such attempt to secure photographs 
at a bargain, is the Freedoms Foundation of Valley Forge, Pa. Each year 
they distribute $100,000 in cash awards in 17 categories to individuals 
and organizations who have, in their own way, Spoken out in behalf of the 
American way of life. One of the categories, open to both professional 
and amateur photographers, is "photographs with captions." The top annual 
award is $1,000 and there are numerous second and third awards of at least 
$100 plus a George Washington Honor Medal. To qualify, a photographer 
need only submit a photograph with a caption which tells pictorially of one 
of our rights and privileges enjoyed in this great country of ours. They 
do not retain title to any photographs submitted, although they request 
permission to retain the winning prints for their library and give them 
(and their makers) national recognition through all types of media. Their 
entire program is intended to stimulate people to think about the rich 
heritages and many privileges they enjoy in their daily routine in America. 
As a matter of fact one of our SubScribers, the Hayman Studios of Phila- 
delphia (featured in our February issue) won the $1,000 award just recently. 
Readers who are interested should write to Mr. Richard C. Funk of the Foun- 
dation who will be glad to send full information. 
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EMPHASIZING THE FEMININE 
By Andrew Harding 


“HOLLYWOOD” means motion pictures to the 
layman, not still photography. Nick Bruno and 
his brother Anthony have a double right to 
claim the name. They worked in motion pic- 
tures for several years before they began to 
make portraits in a glamour vein. The exper- 
ience they gained behind the motion picture 
cameras made it easy for them to switch to 
still portraiture. Nick Bruno points out that a 
motion picture cameraman can use make-up 
and lighting to improve on nature. A portrait 
photographer can use make-up, lighting, 
angles and retouching! The last two are of 
great assistance in making beautiful women 
look superb and pretty women look beautiful. 


Although Bruno learned his craft in 
Hollywood, he now has studios in several 
leading cities. Motion picture stars often pre- 
fer to sit for a glamour portrait while visiting 
New York rather than during a busy working 
schedule in Hollywood. For their benefit and 
for other professional and non-professional 
people who want glamourous portraits, Bruno 
has a studio in famous Carnegie Hall on 
Fifty-Seventh Street in New York City. His 
quarters occupy two entire floors in this center 
of art and music. The reception room is ringed 
with Bruno-made portraits of every important 
name in show business and many society 
luminaries. 
Most sitters come to the studio first to 
make arrangements for a sitting. This gives 
Nick a chance to observe the prospective 
subject and talk over the sitting. Bruno has definite ideas on appro- 
priate clothing for glamour photographs and his clients usually agree 
to bring along the type of garments he suggests. The interview also 
enables him to find out the purpose of the picture. A photograph 
intended for newspaper publicity about a new musical comedy 
demands an entirely different treatment from a photograph intended 
for the family of a sitter’s fiance. In order to do the best possible 
job, Nick wants to know the reason for the sitting. 

Once this has been established, an appointment is made. At 
the scheduled time Bruno and his sitter look over the wardrobe she 
has brought to the studio. Bruno always prefers an evening gown for 
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a glamour photograph. Light colored, formal 
clothes have a psychological effect on the 
sitter as well as being completely photogenic. 
important. While 
Bruno doesn’t insist on a “TV cleavage’, he 


ultra 


The decolletage is 


BRUNO OF 


does believe that a woman should look like 
a woman, and to look like a woman a bosom 
is definitely indicated. 

If nature failed in generosity toward the 


sitter, this Hollywood photographer learned 


HOLLYWOOD 





HOLLYWOOD 


from his movie experience how to compen- 
sate for any lack. Regardless of height, 
weight or coloring, Bruno demands a full 
bosom for every theatrical sitter. The ordinary 
aids to a bosom that are found in a depart- 
ment store are helpful but they can’t do the 
entire job because Bruno believes that a 
shadow must appear at the low neckline, and 
no “‘falsies’’ can provide that tell-tale shadow. 
according 
simple job to fill out a flat chest to Jane 


Actually, to Bruno, it’s a 
Russell proporiions. First the shadow between 
the breasts must be created or emphasized. 
If the girl has a normal chest development this 
can be accomplished simply by taping the 








breasts more closely together from under 
neath with adhesive tape. if further 
emphasis is desirable, falsies are added to 


the natural The that 


Then, 


bosom. result is even 


with a low cut gown the shadow proves (?) 


that the chest development is genuine while 
the artificial aids to glamour are hidden 
beneath the material of the dress. 

There are (and famous 


stars too) who have so little chest develop 


some women 


ment that their figures are not unlike a man’s. 


For these rather unusual cases, Bruno has 


still another suggestion for achieving the 
feminine curves that spell glamour to any 


man. In addition to having such a sitter tape 





her breasts together and wear falsies, Bruno 
tells her to press her arms tightly against her 
sides while he’s taking her photograph. In 
this position even a slender male can achieve 
the shadow that Bruno considers a glamour 
hallmark. 

Once figure and gown 
have passed Bruno’s glamour test, he inspects 
her face to see if corrective make-up is 
needed. Naturally he does this so casually 
that the sitter doesn’t suspect the intense 
scruliny. For those who have good skin and 
are young enough to need no special make- 
up, Bruno prefers to photograph without 


the woman’‘s 


pancake or other matte surface. He likes the 
slight sheen of an unpowdered skin because 
of the way it reflects the light. But if a sitter 
has feature problems or a weight worry, 


Bruno can work magic with corrective make- 
up. 

He begins with the corrective make-up, 
not the powder base. If dark circles under 
the eyes are a sitter's problem he covers 
them expertly with panchromatic make-up 
several shades lighter than her skin tone. 
He uses Max Factor’s materials, and suggests 
that since the average skin tone is matched 
by #24, #25 or #26, #21 will usually cover 
dark shadows. For large noses Bruno employs 
a dark, grease paint liner with which he 
models the sides of the nose if it is broad, 
the tip if it is long. For a flat nose, he paints 
a line of lighter liner down the center for 
a highlight. In general, he darkens anything 
that had better remain inconspicuous. 

Double chins attack celebrities as well 


HOLLYWOOD 
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as the average sitter, and Bruno reduces paint to produce the glamourous hollow cheeks 
them more quickly than a Swedish masseur for which so many stars are famous. Another 
and more effectively. He uses dark red grease use for this aid to facial perfection 
paint on the duplicate chin and it just doesn't produce an oval effect on an 
register on the film. He uses this same grease 


is to 
overly full 
(Turn to page 54) 
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A NIGHT exposure on Super Pan Press Type B film, 
given an exposure of one second at F/7.7, the light 


of the sign supplemented by the firing of one 
photoflash 


#22 
lamp in a reflector, at a distance of 20’. 
Development was for six in DK-50 ot 68 


#3, was given 15 seconds 


minutes 
The print, on Halobrome 


at F/11 and was made with a DeJur cold light enlarger. 


IF IT WERE not that traces of the supporting guy wires 
are evident both in the background and across parts 
of the sign itself, there would be very little fault to 
find with this photograph. And with a little bit of 
retouching and etching the evidence could have been 
easily removed! It is little things like this that make 


the difference between a quality photograph and one 
that just gets by. Many photographs, made by studios 
all over the country, pass through our hands, coming 
mainly from advertising agencies which want them 
reduced or enlarged to fit their layouts, and we find a 
great many of them could be vastly improved by just 


such a little extra care as suggested above. 


We do note a peculiar effect when looking closely 
at the picture. The upright “BAR B Q” seems to have 
been shot almost “straight on’’. The “Chick A 
Rib” section appears to have been shot from below, 
as one can plainly see the two sides of the sign at 
the bottom, and with considerable separation between 
them. This 


was not 


lower 


makes us wonder if the original 
distorted, with the 
straightened up during the enlarging. This is no great 


negative 


somewhat final result 
fault, if any, but is mentioned purely as a matter of 


interest. 


A few days ago we ran little 
to our 
Taking a misbehaving shutter to our local repair man 
for a little 


shutters came up. Standing by as he was looking over 


into a piece of 


information that may be of interest readers 


treatment, the subject of lubricants for 
the ailing device, we mentioned that some years ago 


when the Low shutter was used for almost all jobs 
we used powdered graphite which we found to be 
the best bet as oil gummed up the works. Our friend 
told us never to use graphite on a shutter used with 
a coated lens because the fine grains of graphite would 
eat their way into and ruin the lens coating. We have 
had no experience with this ourselves because we do 
not try to repair our own shutters, but pass the warn 


ing along for what it may be worth. 
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It pays to experiment as Erich Hartmann 
discovered when, at the advice of his agent, 
he showed this photograph, the one on page 
39, and several others — all made just 
because the beauty of these glasses appealed 
to him — to Steuben Glass. Now Steuben 
Glass is one of his regular — and important 
— accounts 
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SPECIALIST IN VERSATILITY 


By Harold Christopher 



















































































































AN ALL-AROUND magazine photographer, 
yet one with three specialties, is the 
simplest way to describe Erich Hartmann 
of New York City. Paradoxical though this 
may sound, he has ample proof in picture 
form — as the accompanying selections 
from his files will show — of both his 
versatility and his trio of specialties. For 
that matter his specialties have not, as 


one might expect, grown out of one 
another. 
Fashions are perhaps the first of 


Hartmann’‘s three favorites among photo- 
graphic subjects. But, instead of the cus- 
tomary conception of fashion photography 
which calls forth visions of beautiful, 
slender girls in casual or studied poses, 
the model for a Hartmann fashion shot is 
far more likely to be a burly he-man and 
no matter how formal the garments may 
be, their portrayal is always completely 
casual in style. 

Then, about the time you have men- 
tally labeled him as a photographer of 
men’s clothing, further study of his samples 
will turn up dozens of photographs of 
glassware. Glass is another preference of 
his as a subject for his camera and 
although it is one of the most difficult of 
all, he handles it supremely well, whether 
he is making industrial shots at the noted 
Corning Glass Center or bringing out 
every whit of the artistry of some stunning 
piece of Steuben glass. Readers will 
remember as an example of the latter his 
beautiful Ektachrome on the cover of this 
journal's June issue. 

The third of his specialties is perhaps 
the easiest to understand in the light of 
his background, for Hartmann began his 


36 


storm in March, 1951. 


Paris, France. 





These three photographs were taken with a Rollei- 
flex by Erich Hartmann during a New York snow 
They were published in 


career as a portrait photographer and he still retains an abiding 
interest in portraiture. When it comes to photographing people he 
has very definite ideas. ‘‘A portrait is a statement about a personality, 


ue 


not a haphazard thing,’ he declares. ‘Unless it penetrates to the 


subcutaneous personality it isn’t a success.’ The way in which he 
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Arthur Koestler, photo 
graphed by Erich Hartmann 
on assignment for The Mac 
millan Company, Publishers 
Taken with a Rolleiflex, us 
ing direct floodlights 














ERICH HARTMANN 


The photograph at upper left is from a series on glass mak 
ing shot for Steuben Glass at their Corning Glass Center, 
New York, and was taken in natural light with a Master 
Reflex. The other three on this page were taken in Bermuda 
in September 1952, for British Woollens. “My assignment,” 
writes Mr. Hartmann, “was to photograph a number of 
changes of men’s clothing in native settings in as much of 
an editorial manner as possible. This accounts for the use of 
native backgrounds and only available light. The camera 
was a Rolleiflex. On the page opposite is another of Mr 
Hartmann’s wine glass experiments. This, like the one on 
page 35, was taken with an 80mm Tessar on a Master Reflex 
with two photofloods, most of the light being reflected. A 
curved sheet of white paper provided both background and 
foreground.” 


achieves his ideal has little in common with 
orthodox portraiture and, as might be 
expected, the portraits he produces are about 
as non-commercial as possible. 

First of all, Hartmann is a small-camera 
enthusiast, his equipment ranging from a 
35mm Nikon to a 2%4x2% Rolleiflex and a 
Korelle Master Reflex, nothing larger. His 


portraits, made only on editorial assignment, 
are deliberately limited to subjects such as 
friends of long standing or musicians and 


ERICH HARTMANN 








writers whose publicity requires an editorial 
approach. A sine qua non, in his opinion, is 
the subject's awareness of both camera and 
photographer. This, most readers will agree, 
is the ultimate in unorthodoxy when compared 
to the almost unanimous acceptance by 


ERICH HARTMANN 


professionals of the idea that the less a 
subject realizes he is being photographed, the 
better the results will be. Hartmann has even 
walked into the place where he is going to 


make his shots with his camera open, and 
so strong is his feeling that the subject must 
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The two photographs above are also from Mr. Hartmann‘s 
Bermuda trip for British Woollens, described in some detail 
two pages earlier. The two below were made on assign 
ment from Epoca magazine of Rome, Italy, as an essay 
on the appearance and meaning of the first United Nations 
Building to be constructed on the Permanent Headquarters 
site in New York City, Here again editorial treatment was 
required rather than standard commercial photography or 
even pictorial quality. They are rather striking examples 
of what can be accomplished with a small camera in the 
hands of a man who understands its capabilities. 


be acutely aware of having his picture taken 
that sometimes he clicks the shutter once or 
twice to make the sitter conscious of it. 


He uses natural light almost entirely for 
many of his portraits, though lately he has 
also been trying out a single speedlight 
synchronized to his cameras. This light he 
bounces off a ceiling or wall and finds it 
enables him to achieve a different type of 
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modeling than he can secure with natural 
light or floods. He sets no time limit on a 
sitting, nor on the number of negatives he 
may shoot. With Hartmann a single portrait 
can — and often does — take as long as 
two hours. Others have been completed in 
twenty minutes. A half hour is about his 
average for a sitting. A somewhat narrower 
range exists when it comes to the number of 
negatives per subject. He has sometimes been 
satisfied after eight negatives but has also 
exposed as many as twenty-four, although 
an average sitting will require about eighteen. 

Working with a small hand-held camera 
and a fast lens he finds that his usual 
exposure is about a fiftieth of a second at 
F/5.6. His method of developing portrait 
films — and he considers development all- 
important in his processing technique — has 
little to do with the procedure recommended 
by the manufacturer of the film. Hartmann 


At right are two more examples of Mr. Hartmann’s 
portraiture. Above is Mrs. N. N. Dunbar, photo- 
graphed for Funk & Wagnalli, publishers, with a 
130mm anastigmat on a Master Reflex, using direct 
flood lights. The portrait below, of John Kieran, was 
made for the publishing firm of Farrar, Straus. For 
this Mr. Hartmann used a 12” lens on a 4x5 studio 
camera, the illumination being direct flood. 


develops by inspection in a soft developer 
until he considers the image sufficient. Usually 
he does his own printing but when engaged 
on large journalism assignments he sometimes 
turns this over to a laboratory specializing in 
professional magazine work. 


Hartmann’‘s present use of small cameras 
is entirely the result of experience because 
he started conventionally with a 5x7 camera 
and fourteen-inch lens. Now he sometimes 
wonders how he managed to take portraits 
at all with such an outfit. His objection to 
large equipment for portraiture — and he 
considers it a genuine obstacle — is coping 
with the interval that must elapse between 
the time he sees an expression he wants, 
and the actual exposure. By the time the 
larger camera has been focused, the lens 
stopped down and the slide pulled, the 
fleeting instant that should have been cap- 
tured has vanished. Of course, although all 
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Hartmann’s cameras are small enough to hold 
by hand, he carries along a pocket tripod 
for use when necessity arises. 


Even his devotion to natural light and 


bounce speedlight has_ its 
photographing a concert violinist he worked 
out an series of 
playing her violin against a plain white 
background. Using floodlights bounced off 
white backgrounds in the studio for this 
he made his exposures in se- 
quence. These pictures were required for a 


publicity folder and the agency’‘s art depart- 


exceptions. In 


imaginative the woman 


assignment, 


ment gave one photograph a black back- 
ground and used it as a single dramatic 
black note in a page of white. The two center 
pages were planned to resemble a 
of music with a portrait of the violinist as 


sheet 


each note while the first page or cover was 
set off with a high key enlargement of only 
the musician’s eyes and mouth. 

that Hart- 
mann does so well are usually taken on loca- 


The casual men’s fashions 
tion. One such group was made in color for 
British Woollens in Bermuda in September, 


last year. The assignment was to photograph 





Above, two more British 
Woollen shots by Mr 
Hartmann. Below left, 
another in the Steuben 
glass making series. Be 
low right, another from 


the Epoca assignment 
The remarkable study at 
the left is another of 
Mr. Hartmann’s experi 


ments in composition 
and lighting 


ERICH HARTMANN 


a number of changes of men’s clothing in native settings in as much 
of an editorial manner as possible. This meant using the available 
backgrounds and only the available light, and for the purpose he 
selected the Rolleiflex. The most striking thing about this series is 
that the model looks like a sportsman instead of an actor, while a 
close second is the way in which the clothes were worn. The model 
lounges against a wall, with sunglasses obscuring his eyes. His 
costumes have the normal complement of wrinkles that appear in the 
clothing of even the best dressed man after he’s worn them a few 
minutes. Yet, in customary fashion photographs, wrinkles are as taboo 
as smiles on the models’ faces. (Turn to page 54) 
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Blue Ribbon Photograph 


By 
The Children’s Studio, Lexington, ky. 





By 

Irene Erskine, 
Battle Creek, 
Mich. 


By 
Lewis D. 
Moorhead, 


Anderson, 
N. C. 


Honorable 
Mentions 
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SMALL-TOWN SUCCESS STORY 


SHE STARTED IN HER BASEMENT 


By I. Shyke 


THIS IS THE STORY of Arvilla H. Gallant, one-time 
vaudeville performer who, when she decided to retire 
from the career, established 
a studio in her basement with an initial investment of 
$300 some 15 years ago and today owns the Babycraft 
Studio in Middletown, N. Y. The tiny capital with which 
she commenced has into a $10,000 establish- 
ment with an annual gross business of $25,000, a gross 
which is steadily increasing. Who says it is no longer 
possible to make a 


stage after a successful 


grown 


living in this country unless one 


takes a job with some big corporation? 

Middletown, with a population close to 23,000, 
is a community 70 miles north of New York City and 
it is known as the typical small city of New York State. 
Seventy miles is no appreciable distance today to 
anyone who owns an automobile so it speaks volumes 
for the ability of Mrs. Gallant that she has been able 


ARVILLA GALLANT 


to maintain and 
almost 


increase her business 
competition of the 


in the Greater 


despite the 
next-door 
photographers 
Area. So, 


thousands of 
New York Metropolitan 
while she caters to the farmers and their 
neighbors in the wealthy Orange County district of 
the noted Mid-Hudson Valley’s fertile milkshed, fruit 


and vegetable belt, how she started and what she 


does to keep their trade may well offer suggestions to 
other studio owners who have to hold their own against 
the appeal of some nearby big city. 


The Babycraft Studio has a frontage of 14’ and a 
depth of 100’, with much of the front devoted to a 
comfortably furnished reception and sales room. The 
atmosphere is a bit more luxurious than that of most 
small-town studios, thanks to fine carpets on the floor 
and an ample supply of couches and easy 
chairs. Examples of Mrs. Gallant’s work decorate the 
walls, with baby portraits 


leather 


— her favorite type of work 
— in the majority although wedding pictures and even 
some work which is more or less commercial in nature 
are also in evidence. After all, in a small town one 
cannot be choosy as to subjects and therefore Babycraft, 
in spite of its name, is pretty much a general-purpose 
studio. 

The remainder of the floor space is given over to 
the camera room, darkroom and printing room, and 
workroom or finishing room, in that order. The camera 
room is a comfortable 14'x35’ with two Ansco Cameras, 
a 5x7 and an 8x10. Mrs. Gallant's favorite lens is an 
F/4.5 Carl Zeiss Tessar. The customary equipment, plus 
an Eastman auto-focus enlarger as well as contact 
printers, is in the darkroom and the workroom allows 
ample space for retouching, 
other studio odd jobs. lighting is used 


throughout the studio, including the display window. 


coloring, mounting and 


Fluorescent 





ARVILLA GALLANT 


Only second to her enthusiasm for photographing 
babies is Mrs. Gallant's in making pictures 
of pets and, with respect to these two types of sitters, 
she offers these as her basic 


pleasure 


rules of camera room 


procedure: 

Babies 

1. Be fast with the bulb when taking pictures of 
a baby from six months to one year in age. 

2. If you can’t get a good shot early in the sitting 
you are likely to waste the rest of the day trying. 

3. Consequently, be alert. No matter what else 
may be on your mind, sharpen your wits while you are 


establishing friendly relations with the baby, which 


must always precede the actual picture-taking. 
4. Once the baby feels that 
friend you can depend, to a much greater degree, on 
co-operation, which means that the youngster may even 
condescend to laugh for you. 
Pets: 


you are really a 


1. Don’t feed or let the owner feed the pet because 
this will distract the animal's attention. 
the other hand, 
response from both dogs and cats. 
3. It is worth while to spend the first 10 minutes 
just gently handling the animal, which enables it to 
become accustomed 


2. Petting, on 


results in more 


to you and eliminates fear of 
being in a strange place and in strange hands. 

5. The most saleable pictures of pets are obtained 
once their faces brighten up and they look intelligent 
and lively. 

Keeping yourself and your studio constantly before 
the public is essential to success, thinks Mrs. Gallant. 
She is a firm believer in newspaper advertising and 
consistently uses Middletown’s only daily, the 101-year- 


old Times-Herald. She 
frequently 


stresses the importance of 
changed window displays 


the showing of 


and particularly 


new faces in the window. Holidays, 
special seasons and the like, are all emphasized, and 
particularly “Be Kind to Animals’ week which of course 
helps to promote pictures of household pets and other 
animals. 

But newspaper advertising and window displays 
are standard tools of the trade when it comes to pub 
licizing a photographic than 


are required. 


studio, and more these 


“The modern small-town 


should be a good 


photographer 
Mrs. Gallant 
lodges is very helpful 
Going out of one’s way to be fair and rendering even 
more dividends, | 
found.” 

Mrs. Gallant's activities are 
the Order of the Eastern Star. She 
plays the organ for the First Congregational Church 
One member of the studio is an Elk. The studio itself 
is enrolled as a member of the Chamber of Commerce 
and also supports the Better Bureau. Mrs 
Gallant sponsors a men’s softball team in the Middle 
town City League. She manages a men’s bowling team 
in one league and has another in the Women’s Bowling 
league. 


social 
“Being a member of 


mixer,” says 


several 
than necessary 


service pays have 


civic 


numerous. She 
is an officer of 


Business 


She also donates her services as an actress 


in church and school plays. 

Boy Scouts find her more than ordinarily helpful 
in their activities. Members of the troop of her church 
come to her regularly for aid in earning Merit Badges 
for photography and she them in building 
little box cameras, exposing and printing, reinforcing 
her teaching by practical demonstrations in her dark 
room. In school and church auditoriums over a fairly 
wide area photography 
These attended and attract people of 
all ages and from all walks of life. Her subjects cover 
a wide range and she does not limit herself to the 
elementals although, even when discussing more tech- 


instructs 


she gives lectures on better 


talks are well 
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nical matters, she keeps her talks simple enough to 
appeal even to the average boy and girl photographic 
enthusiast. 

In other words, Mrs. Gallant fully understands the 
importance of good public relations and there is little 
going on in Middletown and its vicinity with which 
her name or that of the Babycraft Studio is not con- 
nected in some manner, 

Attractive in appearance and with a pleasing 
to entering photography she had 
with a male partner, most of this country, 
Canada and Mexico. Her specialty was music and she 
was a featured headline act on the top 
circuits. As 


personality, 
toured, 


prior 


theatrical 
a novelty musician she sang and also 
played the guitar, piano, harmonica and other instru- 
ments. Seeking a hobby she bought a camera and, 
while on her various vaudeville tours from her home 
town of Middletown, made a specialty of photographing 
children wherever she went. A true enthusiast, she was 
not satisfied merely to snap pictures but bent her 
energy toward making real portraits. 
It was natural then for her to turn to photography 
she decided to retire from the stage and, 15 
years ago, she opened up for business with her former 
husband in the basement of her Middletown residence. 
She had hoped to specialize in baby portraits but soon 
found that her basement not only was drawing few 


when 


customers but was sadly lacking in necessary equip- 
ment, while cash was running seriously low. Unwilling 
to give up, she and her husband set out in their car, 
intending to seek business from house to house and 
particularly from farm to farm. In plain language, they 
became “kidnappers.” 

Periodic excursions took them through Orange and 


adjoining counties and later they also ventured into 


parts of New Jersey and Pennsylvania. The plan worked, 
they made money and not only were able to buy the 
needed equipment for studio but to 
until it became 
supporting. Their system was simple enough. Mr. Gallant 
would drive up to a farm house and go to the door 
remained Often he had to do 
some tedious explaining, to puzzled and bewildered 
farmers, before they could understand his purpose. The 
risk of 


the basement 


weather the financial storm self- 


while she in the car. 


shotguns and dangerous dogs 
present. Not infrequently, though, he was greeted with 
real hospitality. His mission, of course, was to sell the 


farmer or 


was always 


his wife on the idea of having 
tures taken, something which never before had been 
made possible to them in their own homes. 


His mission 


their pic 


successful, 
hard to 
would disembark 


and handsome ex-actor 
Gallant 
with her 5x7 Eastman 
view camera and set to work. Only when invited would 
she enter a house. The charge was $4.00 for a finished 
8x10, not bad for those days and allowing quite a 
reasonable profit. Many farmers first took the couple 
for members of a movie company looking for suitable 


Gallant was resist, pretty ex-actress 


from the car 


film locations, but that misapprehension was soon cor- 
rected and the Gallants quickly proved that they knew 
their business. Actually they were pioneering because 
home portraiture was still comparatively new while in 
the farm sections they were covering it was something 
unheard of. Eventually came the day when Mrs. Gallant 
was able to announce that the basement was supporting 
itself and their kidnapping trips would no longer be 
necessary. And finally, as the reader already knows, 
the Babycraft Studio replaced the basement, all because 
a determined woman would not forego a profession to 
which she had set her mind. 


MAKING OURSELVES ACCEPTABLE 








Xll AND LAST—FINALLY, YOUR ADVERTISING 


BY W. FRANK WELCH, PRESIDENT, THE AD-VER-TI-SER, INC., FORT WAYNE, IND. 


IN THE PRECEDING articles of this series, | have talked 
about various elements in business which tend to make 


a business a success or included 
the product or the organization 
offers for sale to the public; the attitude of manage 
ment and the public; the sales force; delivery men and 
cars and the office force; the people who 
telephone; the physical properties of an 
office, a store or a plant; the letterheads and calling 
cards and other printed pieces and office forms. 

| have asked you to consider what kind of an 
impression these various elements, as applied to your 
business, have made on the public. | have attempted 
to show that, if all of these components have made a 
good impression on the public, your general advertis 


failure. These have 
service a business 


trucks; 
answer the 
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made 
| have attempted to emphasize by implication, if not 
directly, that the most 
in the world can be torn down, rendered less effective, 
or completely nullified by a poor product, or by the 
wrong attitude of management or employees, and by 
other that bad public 


ing program will have been more effective. 


effective advertising program 


innumerable factors create 
impressions. 

So now we come to a final consideration of your 
We have established that 
every business takes on character through these very 


factors that we have considered. We will 


advertising program itself. 


now assume 
that this is a good character. So then your advertising 
program must reflect in every way this fine character, 
this splendid that business has built 


reputation your 
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HOW TO MAKE A HOO 


Certainly this clever idea from Joseph Mrosko of the Mrosko Photo Service, Pana, IIl., needs no explan 
ation. He writes: “The mother was well satisfied,” and we wouldn't doubt it for a minute 


P SKIRT! 





up through other means and other factors. 

In the first place, your advertising must be honest. 
Your business is known for its integrity. Don’t let your 
advertising destroy this reputation by misrepresenting 
your product or your service, or by resorting to half- 
truths. Tell the whole truth and nothing but the truth 
in your advertising. Make it informative. Stay away 
from the cute, the clever, the “gimmicks” in headlines 
and copy. Give people facts. You have a good product 
and a good service. Let the people know about it. 
You don’t have to be vague in your advertising. You 
have nothing to hide, so speak out boldly and con- 
fidently — confident that the product and the service 
will sell themselves once you let the people know about 
them on a consistent basis. 

This doesn’t mean that your advertising messages 
should be presented in cold, black type and nothing 
more in the newspapers, your outdoor posters and 
other printed media, or in a monotonous monotone on 
the radio. Use every trick known to the advertising 
field to present your message in as attractive and 
interesting form as possible. Strive for perfection in 
the layout of your advertisements, in the use of art 
work and color, and in your copy. Make every headline 
and every line of copy “sing’’. Dress it up to the best 
advantage typographically and give it a sparkling 
background on the radio and the television screen, but 
stick to the truth, stick to facts! 

The people want to be informed. They want to 
know what your product and service will do for them 
and what it costs. Give them those facts in as simple 
and straightforward language as possible and you will 
sell your goods. Too many advertisements nowadays, 
printed and spoken, leave too many questions in the 





minds of the readers or the listeners and viewers 
Don’t leave any question unanswered in your adver 
tising sales message. But on the other hand don’t 
clutter up your copy with non-essentials. Say what you 
have to say in the fewest possible words. Where you 
can, let illustrations tell the story. Elsewhere in this 
series | used this statement that bears repeating: “The 
impact through the eye is 10 times as impressive as 
anything that one hears.” 


Advertising is an art. If you are not an expert in 
the laying out of an advertisement, in the writing of 
copy for the printed piece or script for the radio, 
employ the services of one who is, whether he be in 
an advertising agency, your own advertising manager, 
or a representative of one of the various media. Con 
sult with any of these sources in the advertising field 
on the planning of your overall advertising program. 
Tell them your objectives and let them help you with 
your planning. 

Make your advertising program just as important 
a part of your overall business activity as the hiring 
of a key salesman or an equally important executive. 
Don’t consider advertising a necessary evil. It isn’t 
It's a very definite and vital part of your whole busi 
ness picture. Treat it as such. Give it the considera 
tion it deserves. You will spend a_ proportionately 
large amount of money on advertising, depending 
upon the size of your business, whether you are sold 
on advertising 100% or not, so use every means to see 
that the money is spent properly and most effectively. 

And above all, make sure that your advertising 
honestly and truly reflects the character of your business 
and the kind of impression you are striving to make 
on the people who buy your product and service. 
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THOMPSON 


QUALITY ALWAYS PAYS 


THEY DOUBLED THEIR PRICES 


By Fremont Kutnewsky 


CAPLIN AND THOMPSON, commercial and free-lance 


photographers at Albuquerque, New Mex., are two 
their 


commercial work that top-paying magazines demand 


craftsmen who apply the same standards to 





for illustrative work. 
Of course, it’s easier to measure up to premium 
levels set by quality buyers who are willing to pay 


for quality than it is to forge your own market on 
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the basis of high prices and high standards. 

Hence it called for courage when Harvey Caplin, 
working by himself in 1945, established a price sched- 
ule that double 
competitors in the area. 

But Harvey held that “you can’t manufacture a 
Cadillac to sell at Chevrolet prices, and you can’t do 
your best in photography when you have to count 
flash lamp, go film, hand-hold the 
camera to save time, and cut corners in the darkroom.” 

Albuquerque, 
dustry, 


was the average rate charged by 


every slow on 


sadly lacking in manufacturing in- 
never a lucrative field for commercial 
photography at best, but, after World War Il, the 


city began to grow. Advertisers and advertising agen- 


was 
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cies proved willing to pay for uniformly superior 


work. 





But there still wasn’t too much business, and there 
were many competitors, so Harvey decided to cash in 
on the photogenic character of the New Mexico scene 
Every chance he got he went out and took pictures of 
ranch life, cattle, sheep, cowboys and Indians. Some 
of the large ranchers bought pictures, but the payoff 
came when Harvey had accumulated the first 


well depicting 


large, 
the 
stock growing 
He made sales to live stock and other Western publi 
cations, 


organized collection of pictures 


state’s number one — live 


industry 


to advertising agencies, meat packers and 


calendar houses. He got assignments from Life, Time, 
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Record Stockman, Natural History, The Americas, Sports 
Afield, Tom Brenneman’'s Best Years, and for photo 


murals. 


In 1950, Harvey discovered that his friend George 
Thompson, former ace photographic technician at Los 
Alamos during development of the first atomic bomb, 
had been working along the same lines and had the 
same ideas, to wit, “you can’t make a silk purse out 
of a sow’s ear.” It costs more and takes more time 
to do better pictures. The trick is to get a price for 
them 

George had been specializing in illustrative work 
for magazines and book publishers, while carrying on 
a certain amount of commercial work to pay for bread 
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and butter in between assignments. He had built up a 
market with such high grade magazines as Saturday 
Evening Post, Country Gentleman, Holiday, National 
Geographic and Ford Times 

Both men had been working up representative 
collections of southwestern pictures, and when they 
put them all together they came out with over 17,000 
black-and-whites and 1,100 color transparencies, all 
on 4x5 film. These they catalogued, and now show 
in print form in sample portfolios, grouping the prints 
by subject matter. 

They recently turned out a set of photo-murals for 
the Hilton Hotel in Albuquerque, illustrating the live 


stock interest of New Mexico. The murals run com 
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pletely around the coffee shop in a strip 40° high, 
each scene from three feet to eight feet wide. Every 
live stock, Indian and scenic shot they take is processed 
with a view to possible future use in a_ blow-up, 
though they make a good many sales to picture post- 
card manufacturers. 

Between selling stock pictures and doing assign 
ments, Caplin and Thompson are now so busy that they 
do very little ordinary commercial photography. They 
have put everything on an assignment basis — mini 
mum rush — no let-down in quality. They maintain a 
stiff minimum charge, rarely do a one-shot job. They 


now do no studio work at all. 

In spite of their high charges, Caplin and Thomp 
son are being called on to do most of the pictures 
the the 
attractions of a good 


used by state tourist bureau to advertise 


New Mexico. Thompson does 
deal of flying on special assignment, and is an expert 
aerial photographer. He got his start in photography 
in the the U. S. Soil Con 


cartographic division of 


servation Service. 
the 
spade work they have done. Both served in the mili- 


Both men are young enough to cash in on 
tary forces during World War Il. Their experience has 
shown that in commercial photography, as in any other 
creative business, you can hit your stride at whatever 
level you choose, if you have the fortitude to charge 
accordingly and stick to it. 


The Idea Exchange 








We pay, on acceptance, $1.00 for each item 
we can use for this department. Stunts, gad- 
gets, formulae, short-cuts, just so long as they 
are original with you. Long or short, illustrated 
if necessary. The idea is the main thing—we'll 
do any needed re-writing. Just address this 
department. 











AN EFFECTIVE PRINTING DODGE 
BY CARL H. STEMPEL, BURLINGTON, [OWA 


Some time ago | discovered (and it was described in 
this column) a very interesting method for coaxing out 
highlights in retarded areas while processing prints. | 
have employed the stunt ever since and have found it 
the most dependable and satisfactory, as well as the 
simplest and safest, way to do the trick of any | had 
the 
need be taken whatever to prevent the spread of the 


previously tried. Safest for reason that no care 
treatment to areas not requiring it because it has the 
uncanny property of confining its action to those parts 
most needing it and leaving no discernible effect on 
the Unfor- 
tunately | have found the method does not work well, 
with the 


reasons. 


normally developing surrounding portion. 


sometimes not at all, standard prepared 


developers, for obvious Because | use only 


developing solutions designed and prepared for the 
work | have on hand, | am accustomed to varying the 
the different This is 
the which | 


the minimum in 


content of ingredients particu 


larly true of sulphite, amount of usually 


order 
the 


keep down to 
better black and to 
allowing for better control of my prints during develop 


to give me a 


increase developing time 


ment. 


Therefore, if you are accustomed to making up 
your own print developers, the method herein described 
with the 


in” prints 


will furnish you means for bringing out 
highlights needed, 


and with perfect safety. Keep a supply of sodium sul 


wherever and whenever 


phite in a convenient place always within easy reach 


while you are processing prints. Whenever you discover 
that an area in the print, large or small, is not coming 
up in the developer, 


dip your developer-wet 


the 


fingers 


in the sulphite, remove the print from developer, 
and rub the dry sulphite which adheres to your fingers 
the 


the 


retarded area, 
Then 
the development. action 
during part of this will be 
delighted with the results but it can’t be done if there 
the 


over the repeating application as 


required. return the print to developer to 


The 
You 


complete will continue 


time. surprised and 
is already a heavy sulphite content in developer 
as is required for developers which are designed for 
storing over long periods. 


SPACE-SAVING COPYING EQUIPMENT 
BY KENT BELLAH, SAINT JO, TEXAS 


If you use a view camera for copying you can save 


a lot of floor space by mounting it on a wide shelf, 


a work table or 
The 


should be about at eye level and the end of the shelf 


up high enough so you can install 


other piece of furniture below it. camera back 


should be at least 18" from any other wall to give you 


ample room for focusing and handling the camera 


Hang the copy holder on a suitable wall with two nails, 
so it will be easily removable, attach one light to the 
wall in proper position and affix the other so if will 


swing out of the way when not in use 


“READER” TYPE ADVERTISEMENTS 
BY MILTON EDELMAN, CRYSTAL CITY, TEXAS 


Since you seem to think so well of small space and 


other inexpensive types of newspaper advertising, 


These 
no display, 


here are a couple we recently used are set 


single column as readers with and 


the first 
of our friends tell us they are afraid of 


only 
“MANY 
their 


word and the studio name in capitals 
having 
break 


cameras. May we assure you, dear friends, even though 


portraits made for fear their faces will our 


no one’s face has 
Won't 


here's 


our equipment is heavily insured, 
yet succeeded in cracking our lenses 
try? MILTON STUDIO.” And 


not be puns, 


you come 


in and another 


“| WE responsible for promises, or 
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pandemonium created in front of my camera.” We 
know these are read because, in this case particularly, 
people kept “What 


monium mean?” 


coming in asking does 


pande 


Erich Hartmann 
Continued from page 43 


To make his fashion shots more interesting, Hart 
mann draws heavily upon the native handicrafts. He 
introduces pottery or other native wares into his com- 
positions in his constant attempt to avoid giving the 
viewer the feeling that the photographs are made 
solely to display the clothes. He also gives an impor- 
tant place to girls in some of his men’s fashion shots. 
Much of the time he will be using three cameras almost 
interchangeably. In a location such as Bermuda the 
prevailing white walls, 


sunlight make 


sandy beaches and constant 
unnecessary while the sun 
itself provides far more bounce effect than any speed- 


light can in the studio. 


reflectors 


Hartmann’s creative work with glassware has been 
his most recent achievement and it came about acci- 
dentally when his wife received some lovely Bohemian 
glasses as a gift. Made of clear crystal, with beautiful 
simplicity of form, he admired their shape and quality 
enormously at sight. decorating the 
shelf transferred to his 
studio and he started to take pictures of them purely 
for his own pleasure. 


first Instead of 


pantry they were promptly 


Because he had no commercial 
commitment he could allow the glass itself to dictate 
composition and lighting treatment. One day, some 
time later, his agent was browsing through his boxes 
of photographs and came across some of his studies 
of these glasses. 

“Why don't you show these to a glass manufac- 
he asked. 

“Who would be 
with a question of his own, 

“Steuben! 


turer?” 
interested?” countered Hartmann 
replied his agent promptly. 

In spite of a firm belief that he was wasting his 
time, Hartmann took his glassware pictures to the 
advertising manager of Steuben Glass. The next devel- 
opment was the delivery of a box of Steuben glassware 
After 
suggested ideas for photographs 
which he thought might be suitable for an advertising 
campaign. Asked for 
expense involved in carrying out his ideas he thought 


it would take four 


to Hartmann’s studio. studying the pieces for 


some time he some 


an estimate of the time and 
months or thereabouts at so much 
per month. Could he do half as in half the 
time, was Steuben‘s rejoinder, whereupon they settled 


much 


on an experimental retainer for two months. 


That period brought forth photographs that were 
mutually satisfactory to cameraman and client — and 
an innovation in the photography of Steuben glassware. 
Hartmann wanted to photograph some of the pieces 


in color, but Steuben had never had their product 
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interpreted satisfactorily in that medium. So Hartmann 
put some ordinary seedless grapes in a fruit bowl and 
made a shot 
That small transparency convinced Steuben that its fine 


on Ektachrome with his Korelle Reflex. 
glass could be successfully photographed in color and 


Hartmann was asked to duplicate the shot in larger 
size, which he did. Since then he has made periodic 
color transparencies of Steuben glass in addition to his 
in monochrome. 


regular work 


with his 
intention of 


In spite of his success three favorite 


subjects, Hartmann has no resigning his 
status as an all-around magazine photographer. He 


proved his continuing interest in picture-stories only 


recently by finishing an assignment to portray for an 
Italian magazine a number of natives of 
resident in New York. 


Sicily now 


Bruno of Hollywood 
Continued from page 33 


face. Simply smooth the grease paint over the outer 
sides of the cheeks from the temples to the chin, is 
his method. 


Over the corrective make-up goes a film of skin 


tone panchromatic make-up. Eye shadow, eyebrow 
pencil and mascara are applied either by the 
or Bruno, and the lips are outlined with a brush 
and filled in with lipstick. “Not all 


this sort of treatment,” 


sitter 


my clients need 
Nick Bruno warned. “Most of 
them can go right under the camera with their 
street make-up. But if they do need corrective make-up, 
we can help them.” He’s close-mouthed about who 
does and who doesn’t need help but there is no doubt 
that either he photographs nothing but superhumanly 
beautiful people — or he 


just 


definitely improves on 


nature. 
When everything is in Nick and the 


on the 


readiness 


sitter floor 


adjourn to the studio, which is 
beneath the room. Before they enter the 
record player is going. Bruno has learned during the 


preliminary 


reception 


interview what type of music his subject 
likes and there are enough records of that type on 
the turn-table to last through the sitting. While the 
sitter enjoys the music and relaxes under its influence 
Bruno sets up his lights. He has no established light 
ing system and is always buying new lights with which 
to experiment. If he finds he is using a certain type 
of lighting on several consecutive sittings he discards 
it temporarily so he will not become static in his 
lighting. 

Saltzman studio lights comprise most of his array, 
but he also has some movie broads diffused with thin 
China silk, and a few Klieg lights that he employs for 
special effects. All are on easy rolling caster 


for greater mobility. 


stands 


While he believes that no two faces are alike and 
every face profits by individual lighting, Bruno divides 
faces roughly into three classifications, thin, full and 





oval. For an oval face the lighting is limited only by 
the taste of the photographer. The perfect oval can 
stand flat lighting, dramatic lighting or natural light- 
ing. The too-full face can be slenderized by lighting 
one side and leaving the other side in shadow. This 
apparently splits the face in half and minimizes its 
width, 

The thin or hatchet face can be filled out by 
lighting. A rather full front lighting will burn out the 
shadows and add fullness to the face. But all of Bruno’s 
lighting is based on the optical theory that what can 
or cannot be seen depends on the presence or absence 
of light. He freely breaks all the rules to suit his own 
preference and the needs of the individual sitter. 


Bruno uses an 8x10 view camera with an 18” 
portrait type lens, shielded from glare by an accordion- 
like velvet lens hood. He needs no sound proof room 
in which to show his proofs because every proof is 
retouched. The shocked screams that are heard in so 
many portrait studios when a sitter is shown unre- 
touched proofs are absent at Bruno's. He retouches 
just enough so the flaws that upset clients the most 
are eliminated, namely blemishes and wrinkles. After 
the finishes have been chosen, Bruno has some shaping 
done on the lips and a full sweep of lashes added —- 
if the sitter requests it. A Bruno retouching exclusive 
is his ability to add hair where it is needed. Some 
times a person’s hair is slightly thin and the light 
shows through. Bruno etches in extra hair whenever 
that is desirable. 


All finished prints are shown to Bruno personally 
before they are given or delivered to the sitter. He 
checks on the color values and the likeness. Unless 
both are satisfactory, the prints don’t go out. To Bruno 
a portrait must be a likeness regardless of how flatter 
ing it may be, and the famous signature “Bruno of 
Hollywood” guarantees not only giamour but o portrait. 


The Marketplace 


(Continued from page 24) 





Willoughbys, 110 W. 32nd St., New York 1, exclusive 
distributors of Swedish Hasselblad camera, now have available 
for $34.00 new Magnifying Hood which permits focusing in 
brilliant light by shutting out all other illumination not needed 
for making picture. Contains coated 22 power critical focusing 
magnifier. Covers full ground glass area without cutting out 
any essentials of picture. Made in one piece, slides in to 
replace standard Hasselblad focusing hood 


Kling Photo Corp., 235 - 4th Ave., New York 3 showed 
at recent M.P.F.D.A. convention new 400mm coated F/5.6 Fern 
Kilar Lens, achromatic optic which is not telephoto lens but 
true long focus of unusual design. Diaphragm is far behind 
lens elements neor camera flange; internal light baffles block 
marginal rays, permit only center light rays to reach film 
Comes complete with filter slot and filter holder for two inch 
square gelatine filters, located at ‘'neck’’ of glass behind 
diaphragm. Lens borre! is light weight with builtin tripod 
socket; focusing and diaphragm contro! rings, chrome, are 
oversized; screw-in lens shade is extra deep. Focuses from 30’ 
to infinity, stops are from F/5.6 to F/45, angular field is 6°; 


specially computed for 35mm and smaller negatives. Comes in 
two models (each priced $240.00 complete with lens shade and 
filter holder) for practically all still and cine cameras with 
interchangeable lenses. 


General Electric Co., Lamp Dept., Nela Park, Cleveland 
announce increases of Ic to 2c each in list prices of such 
medium base photoflash lamps os #11, #118, #22, #228, 
#22R, #31, #318, #50, #50B. Not increased ave midget 
types #5, 5B, #6, #6B, SM and PH-8. Certain other 
lamps — photoflood, projection, enlarger, darkroom and flash 
tubes — though not all of these in any class — hove also 
been increased in price 


Videon Camera Sales now have new model their stereo 
camera —— Videon I! — featuring simplified loading (only one 
cycle required) and one contro! setting camera for rewinding 
Priced only $100.00; lenses are three-element F/3.5 coated, 
carefully paired, Ilex Stereon anastigmats, mounted in presetting 
synch. stereo shutter with speeds from 1/10th to 1/100th plus 
bulb. Shutter speeds, diaphragms and focusing are all single 
control, positively coupled. View finder lenses are ground, 
polished optical glass. Body, back and view finder are moulded 
phenolic plastic; metal parts are non-ferrous, finished in black 
and chrome Uses any 35mm monochrome or color film 
(Illustrated) 


Videon’s new Model 
Il stereo camera 


American Speedlight Corp. introduces new Ascor Midget 
200.2 Speedlight, high powered portable carefully designed 
for maximum light output and adequate coverage for color 
work, with reasonable recharge time and minimum weight 
consistent with dependable quality components. Features high 
enough light output to shoot color at 20’ at F/3.5; recharge 
time of eight seconds (half that when using reduced light); 
half power control enables shooting closeups with reduced 
power; operates from rechargeable battery or a.c.; mounting 
bracket, for use on camera, battery case or stand, permits 
using bounce or direct light. Battery charger and provisions for 
auxiliary lights are builtin. Light output is 200 watt-seconds 
(7,500 b.c.p.s.). Power pack is 5”%x7"x10"; weight is 11 pounds 
Complete details on request. (Illustrated) 


The new Ascor Mid 
get 200-2 speedlight. 
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Cul ELA 4 EVENTUALLY 
Why Not NOW? 
\ nN PA Transparent—Baby Stays “Put” 
\, KY Ky 4 e Slickest Thing You Ever Used 
NICHOLS BABY POSER 
Write For Free Circular 
@ TAMCO Silver Collectors constantly re- oe Send Check $14.50 ! 
move harmful silver from your fixing bath 325 Mill St. Bristol, Pa. 
— prolonging life of chemicals — keeping 
standard hypo or ‘‘fast-fix’’ fresh and fast 
A working 1/3 longer! 








their business by, using time payment plan for portraits, new 
TAMCO units reclaim up to $1.50 per System for Budget Selling which, for $6.95 complete, will 
gallon in silver which we buy from youl include four or five signs for studio use; 500 enclosure slips 
Size ‘‘A’’ TAMCO Collectors for print explaining budget plan; 100 82x11 contract form and ledger 
tray or portrait tank: $5.00 Postpaid. sheets on 32 buff ledger stock, punched for binding; 100 
Replacement units furnished FREE of customers’ copies of same on 20% white paper; 


one ring book 
charge each time. 


cover for ledger sheets. Pierce developed this after hearing 
complaints about falling sales at many conventions and finding 


many studio owners believe time payments will solve prob 


lem. For complete sample set of forms write on your letter 
head 


FOR FULL SILVER COLLECTORS Kling Photo Corp 235 4th Ave New York 3 offer 
DETAILS! |] a Linhof Deluxe Geared Tripod Dolly of new design, permitting 
gear controlled base spread from 18” to five feet for use with 

STATES SMELTING & REFINING co. professional still and movie cameras By convenient cente 
615 VICTORY ST. e LIMA, OHIO crank, spread may be adjusted even with camera mounted 
to permit movement through doors, narrow aisles and crowded 
areas. Tripods are placed with tips in tripod cups over wheels 
of dolly and held securely by builtin spring locks. Each dolly 


leg is constructed like paralellogram so turning center wheel 





Windman Brothers now have 4'2” diameter heat and 
shatter resistant plastic Varigam Filters available to fit all 
their Yankee Safelites. With 15-watt bulb, safe working dis causes legs to expand or contract in unison, with ‘"knee 
tance is three feet. At all dealers. (Illustrated action’‘ motion. Whole runs on ballbearing casters with five 
Varigam filters avail inch rubber tired wheels with individual foot brakes which 
lock or unlock with slight foot pressure. Built of light though 
strong alloys, dolly weighs 28 pounds, measures 39'2"x17'h"x 
17" closed. Price $250.00 


able for Yankee safe 
lights 


T. H. Wilton Company, 11 Ist St San Francisco 5 

Calif. are exclusive distributors for Rennick Photometric Timer 

which assures absolute accuracy in exposure regardless of 
negative density or paper used. Model 53, latest, includes new 

ore type tubes of greater sensitivity and features focusing easel 
importing new model! Linhof camera calied Linhof Kardan in with builtin electric eye which measures light transmitted 


4x5, 5x7 and 8x10 sizes. Name is derived from 16th Century through the poper. Greater accuracy is thus assured because 


Kling Photo Corp 235 4th Ave New York 3 


Italian mathematician who invented ‘‘cardanic’’ universal joint photoelectric cell is not affected by safelights or other room 
which can be moved in all directions. Lens and back standards illumination. Price $250.00 includes mask holder which 
of Linhof Kardan are mounted on cardanic joints; thus may clamps print masks in place independently of focusing easel 
be tilted and swung freely in all directions 


simultaneously or also set of print masks for separate or multiple printing. Result 
f desired, in only one. Built on optical bench principle, outfit of seven years’ experimentation, many studios already using 
consists essentially of large diameter base column, lens stand Rennick Timer enthusiastically endorse it as time and money 
ard assembly film back assembly detachable bellows and sover. (Illustrated) 

tripod base clam; Extension columns may be added at will, 

permitting unlimited extension; detachable bellows are 

mounted on metal frames which snap like lens board, to 

front and back tandards; bellows extension standard mounts 

between front and back standards when additional bellows 

extension is needed; sleeve-shaped wide angle bellows permits 

front and back standards to fit closely together without inter 

ference. All components interchange so 4x5 converts to 5x7 

merely by sliding conical bellows and 5x7 back assembly on 

base column; 5x7 converts similarly to 8x10 and vice versa 


Other special features are too numerous to mention 


Pierce Company, 3705 Nicollet Ave Minneapolis 9 


have worked out for those studios which are, or can increase 


THAYER & CHANDLER /. 


Tit SAT 


ber the perficster erftrt 
SEND FOR CATALOG 
Number 52 


710 WEST VAN BUREN §1 CHICAGO 7. ILLINOIS The Rennick photometric timer 
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The Famous HARRISON 
PRINT -IN BACKGROUNDS 


are still available. Full details on request. 
We also offer the finest 
OIL COLORING 
on canvas or paper. 
Write for prices. 


S. HARRISON 


167 Pinewood Place Teaneck, N. J. 











Eastman Kodak Co., Rochester 4, N. Y. now offers Mul 
tiple Film Hangers, no larger than single 8x10 and fitting any 
8x10 processing tank, in three sizes for simultaneously process 
ing various sizes sheet film either monochrome or color. One 
holds four 3'%4x4%, another four 4x5, the third two 5x7 
Films are inserted in same manner as in standard Kodak 4A 
hanger This expands capacity of ordinary 8x10 tank to 
48 3\%x4% or 4x5, or 24 5x7, or assorted groups these sizes 
plus 8x10's. Price for Van4e or 4x5 $5.10 each; for 
5x7 $3.45. (Illustrated) 


Kodak’s new multi 
ple film hangers 


Kling Photo Corp., 235 4th Ave., New York 3 offer new 
Linhof Studio Deluxe Tripod featuring positive steadiness with 
very light weight due to new style of engineering. legs are 
extended and firmly braced by adjustable umbrella type struts 
which lock to provide rigid stand that cannot slip or collapse 
even on slippery floor. Steel spike tips may be instantly changed 
to rubber. Geared center post has full length hardened steel! 
rack, operated by hand crank with ratchet and locking clamp; 
may be operated upside down to support camera at levels 
clear down to floor. Sliding sections, of special light weight 
alloys of exceptional strength and hardness have polished 
anodyzed chrome finish; when closed, telescope into sections 
covered with ribbed Cellon which is tough, abrasion resistant 
plastic Available in two or three-section model permitting 
camera positions from floor to 60” or 73” respectively; folds 
to less than 30”; weighs only 6'2 pounds. Three-section model 
has extension legs with brass collars for fingertip locking at 
any height; at full extension automatic locks with oversize 
locking pins are provided. Prices Model A (60") $69.95 
Model B (73") $79.95 


COLOR 


Phat-O- (Chrome 


CLEVELAND COLOR SERVI 
3974 East 131st Street 
Cleveland 





“NATCARDCO” 
PHOTO MOUNTINGS 
Write for Catalogue 
NATIONAL CARD, MAT. G BOARD CO 


Manufacturers 


11422 S. Broadway « Lo Angele: 61. Calif 








Bind Your Copies 


of THE PROFESSIONAL PHOTOGRAPHER each 
month. The magazine is much too valuable to 
discard and, in the course of a year, your 12 
issues will give you the equivalent — in the 
finest halftone reproductions that money can 
buy — of any photographic annual published 
A complete index for the year is bound in the 
December issue. 


ad 


Handsome Binders 


covered in blue simulated leather are now 
available for $3.75 postpaid. Each accommo 
dates 12 issues with room for index at front 
or back if you prefer to remove it from the 
December issue. Takes only a moment to slip 
in the latest issue; it may be as quickly re 
moved at any time. All issues open flat. 


Better send your check today 


Charles Abel Incorporated 


519 Caxton Bidg. Cleveland 15, Ohio 
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HAVE YOU A 


BLUE RIBBON 
PHOTOGRAPH? 


IN EVERY ISSUE we publish one or more excep- 
tionally good photographs by our readers. 

THE BEST 1S featured like the Blue Ribbon Photo- 
graph in this issue so that, if he wishes, the 
maker may secure added local publicity by dis- 
playing the original and the Blue Ribbon repro- 


duction 


in his show window or case. 


WE PAY $25.00 cash for each photograph selected 
and $10.00 cash each for any Honorable Men- 
tions the judges, in their discretion, may award 


Winning photographs 


are returned and the 


makers retain all other rights to their use or 
future sale. 


THESE SIMPLE RULES must be followed: 


. Entries 


Any reader of THE PROFESSIONAL PHOTO- 
GRAPHER may compete. 


. No one may submit more than three photo- 


graphs in any one Contest. 
must not have been published or 
exhibited before. 


. Entries must be monochrome (black-and-white 


or toned), 8x10 or larger, unmounted and 
mailed flat. Please use photomailers. Do 
not tape down or paste flaps. Do not use 
adhesive tape inside photomailers. 


. Any subject is eligible: portraiture, commercial, 


fashion, illustration or whatever. 


. Entrant’s full name and address must appear 


on back of each photograph. 


. Blue Ribbon winners may not compete again 


for 12 months; Honorable Mention winners 
are urged to try again. 


. Address all entries to: Blue Ribbon Contest, 


THE PROFESSIONAL PHOTOGRAPHER, 
Caxton Bidg., Cleveland 15, Ohio. 


ELEVENTH CONTEST 


519 


CLOSING DATE is September 15, 1953 


FROM ENTRIES RECEIVED between June 16, 1953, 
and September 15, 1953 the judges will select 
Blue Ribbon Photographs for November, Decem- 
ber and January. 


ALL NON-WINNING entries are returned as soon 
as contest has been judged; winning photographs 
as soon as halftones have been made for each 
month; checks are mailed immediately following 
the judging 


LET’S HAVE YOUR ENTRY 
—WNOW! 
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Write for prices or send film 
7273 Santa Monica Boulevard 
Dept. D, Hollywood 46, Colifornia 


CLILIOIL 


1 wen © Beek mi 





. Quick-Set, Inc., now located in new Skokie, Ill., factory, 
have restyled, redesigned and renamed their former Senior and 
Junior tripods, now called Husky and Champ. Now more dur 
able and attractive, with anodized finish on both bright and 
black parts, new satin smooth surfaces are extremely resistant 
to wear corrosion; peel. New 


are now available at 


and will not chip, crack or 


still at same low retail prices, 
all dealers 


models, 


J. B. Perrin Company have added four new numbers to 
their Perrin Pro Bag line, all 
double shoulder, 
for camera and accessories, 


made of finest top, full 
cowhide saddie leather with 
adjustable ‘'D’’ 
tripod attachment, solid brass Swiss 
#207 for Polaroid Pathfinder with flash 
$35.50; #208 for Exakta and accessories, 
stereo or 35mm cameras and 

#212, designed originally for Rollei, 


grain, 
inside partitions 
bottom 
locks 


rings at 
Homa 
accessories, 
#211 for 
$37.50; 
practically all 
(Illustrated) 


for Perrin 
and 
$36.50; 
accessories, 
now fits 


$35.50 


regular 


twin-lens reflexes plus accessories, 
Four new Perrin Pro 


bags 


Jen Products, Inc 


Flash Model SE for 


have added to line Jen B-C Pocket 
use with new Revere stereo camera. Fits 
flush with back of camera so as interfere with 
spring lock keeps securely fixed in 
provide multiple flash by four extensions through 
Reflector carrying case, 
collapsed, is no larger than reflector. Other features are same 
as Jen De Luxe unit. Guaranteed for life; battery 
to three years complete with battery and case, 


not to view 


Will 
cable 


finder; unit shoe 
100° 
when 


is chrome plated brass; unit is 


lasts two 
Price, $14.95 


Graflex, inc., Rochester 8, N. Y. which formerly sup 
Equipped with Ektalite Field Lenses for 


cameras 


plied Focusing Panels 
Graphic ‘'23°' 


demand so 


only on have found 
now available through Graflex 
Graflok focusing panel ‘'23'’ with Ektalite field lens, 
less viewing hood — $9.40; Graflok Back ‘'23'', 
$18.80; Graflok back complete with Ektalite field 
2%x3'% Miniature Speed Graphic — $24.95 


special order, 


heavy these are 
dealers 
same, 
lens for 





WALLET SIZE PHOTOS 


Why worry about competition? Let us make these 2'/x3'/ 
prints for you. On double-weight paper from any size nega 
tive to and including 5x7, in lots of 24 or more, for only 
3% each. 


MARCHION PHOTO SERVICE, Fostoria, OHIO 








We Pay HIGHEST PRICES 


Used, Discarded Safety Films 


WRITE FOR 
PLASTOFILM, INC. 


QUOTATIONS 
Wheaton, Illinois 














: : e difficulk retouchin 
Miracle Solution *,,2,, nie’ Dyacd 
Process . . . megative or print retouching dyes combined in 
a chemical base balanced for correct ena surface 
tension and gelatin controlling characteristics; plus a new. 
improved Dyacol Silver Etch . . . a scientific system for 
the photographer who wants complete control of tonal 
balance and gradation. The Dyaco] dye solutions flow on 
smoothly, lie flat. release their dyes at a uniform rate. 
For information and prices write.ff . 
Box 192. San Francisco. California. 








WE CAN SAVE YOU MONEY!! 


use all or a porticn of these services 
@ Retouching @ Coloring @ Heavy Oils 
@ Printing @ Enlarging @ Copies 
fine quality—prompt service—reasonable rates 
Send for price list today. 

ROYLAC STUDIO 7300 VINE STREET 
CINCINNATI 16, OHIO 

“The Photograoher’s Finisher’ 











J. G. Saltzman, Inc. are introducing new Side Arm 
Attachment for Camera Stands. Called 500 MRA side arm 
bracket; is valued addition to 500 MR camera stand; enables 
camera to be brought to floor level in addition to tip, tilt 
and rotating motions of camera head. Made of duraluminum 
(Illustrated) 


Saltzman’s new side 
arm attachment for 
camera stands 


Midg-O Company, 8863 Avis St., Detroit 9 announce only 
Combination Print and Film Dryer currentiy on market. By 
merely removing blotter pack from standard Midg-O print 
dryer and replacing with film hanger rack and cover — all 
taking less than one minute — Midg-O will dry 24 4x5 or 
5x7 film in about 30 minutes, free of waterspots. This new film 
conversion unit fits all Midg-O dryers already sold; costs only 
$24.95. Midg-O with regular blotter pack and film conversion 
unit costs $104.45; Deluxe Midg-O with muslin laminated 
b'otters and film unit costs $112.20 


TOP QUALITY PHOTO MOUNTS 


SPECIAL CLOSE-OUTS at Rock Bottom Prices. Write at once 
because at these prices they won't last long. 


Also ask about our 


METAL PHOTO FRAMES 


NU-WAY COMPANY 


1702 W. Central Ave Toledo 6, Ohio 





Gentlemen: 

_ “The View Camera 
which 1 purchased from you 
in 1910 is all in good shape 

except that the BELLOWS IS 
GIVING OuT. What shall | 

do?” etc. . ° . 
H.P.A. — ioe 


“bellows just iene” 


like New now! 
ond veuwre Customer 


PROFESSIONALS DEPEND ON 


TFitOled BJ) "PHOTO-TOOLS® 


Here are only a few of 
* ; Many “PHOTO-TOOLS” 
‘os fede and Guaranteed by 

’ : 
EF ey URKE & JAMES........ 
te @SOLAR ENLARGERS 
World’s Preference; Spe- 
cia ondenser ystem; 
“Finger-touch” Focusing; 
Dust-free Neg. Carriers, 
etc., for Superb Perform- 


once. 35 mm to 5x7 in. 
$66.50 to $298.50........ 


*B G J SPEED PRESS 


adget Free — Abuse Proo 
Revolving Back, Dual Con- 
trols; Drop Bed; etc. All 
Functional Features. 2'4x 
34-4 x 5°—$69.50-$84 50. 


e8x 10 BG&J Com- 
mercial View Camera 
for 
oa xacting Perform- 
ance; Long, Durable Bel- 
lows and Unlimited Ad- 
justments. 4% 5; 5x7 
from $74.50 








REMBRANDT 
PORTRAIT CAMERA 

! — Quick Fo- 

cusing, Secue Lock, 

Hooded Focusing, Ground 

Glass, Hardwood Frame, etc. 

— in Details, 4 x 5; 

x 7; $69.50 to $99.50. . 











®REXO-GLOSSY 
Double-Duty DRYER 
wold ptaudard * Thermo- 
static eat Control, 750 
— 244 x 3% prints per 
hour, Double Electric Heat- 
ing Elements $54.85 














PORTRAIT FINISHING 


DEVELOPING, PROOFING, RETOUCHING, 
PRINTING, ENLARGING, COLORING, COPIES 
. @ finishing service at reasonable prices. Fine quality 
and fast dependable service known the country over. 


pe’ (OSBORNE LABORATORIES 


MIAMI BLDG 505 ELM ST. CINCINNATI, OHIO 











@ COMPLETE PROFESSIONAL EQUIP. 
@8x 10 B & J Metal Pro-Contact Printer 
Individual Lamp Controls, etc., $99.50. 
n° Largest Stock of Lenses ! 
@ Complete EE Equipment ? 


Write for Complete 
72 page Illustrated 
PHOTO-TOOLS 
CATALOGUE 1051H 


Burke cae Inc. 


FINE PHOTOGRAPHIC EQUIPMENT SINCE 1897 


321 S$. Wabash Ave., Chicago 4, Ill. U.S.A. 
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For Ease in Darkroom Work! NEW DISPLAY CASES 


Stainless Steel Processing Equipment 


With narrow mouldings afford more display area. More 





Sold Through display area means an sales! wiles — 
Dealers Only POBLOCKI AND SONS 


2159 S. Kinnickinnic Ave Milwaukee, Wisconsin 








Manufacturers of 
* 

TANKS color transparency or monochrome negative. Clockwork motor 
e TRAYS permits taking 12 exposures in about five second rapidly a 
e SINKS shutter release can be pressed. One motor winding sufficies 


e COLOR MACHINES for 12 exposures Pressing shutter release resets shutter 


advances exposure counter. Comes equipped with F/2.8 coated 
Send for Catalog Dittar lens; wide angle and telephoto lenses are available, 





» 7 all in interchangeable bayonet mounts; also extension tubes 
Grafic Stainless Steel Prod., Inc. permitting focusing as close as two inches. Focal plane shut 
64 West Illinois St., Chicago 10, Ill ter works at 1/25th to 1/1,000th second plus bulb; is synch 
for both M ond X bulb settings through full range of speed 
Made of diecast aluminum with removable back that seals out 
dust and moisture. Case and fliashgun are added accessories 

Price $99.00 including tax 


Kling Photo Corp., 235 4th Ave New York 3 announce 
that Linhof Super Technika 23 Cameras, normally finished in 
black and chrome, are now available on special order with 
body covering, bellows and carrying handle in gunmetal gray 

Cata g cardinal red, or ivory leather with all metal urfaces except 
chromed parts finished in matching color fine grain instrumental 
ename!. Gunmetal and cardinal red are particularly handsome 
in modern studios while ivory is most impressive for wedding 
and similar assignments. These special finishes cost only $30.00 

Personality Products offer, as economical good will more than standard; their attention getting value is excellent 
builder for portrait studios, Advertising Baby Bibs, made of four advertising 
gauge Vinyl plastic, waterproof, stainproof, acid resistant, 
easily wiped clean with damp cloth in pink, blue or white Radiant Specialty Corp. are now marketing new line 
with enough space on front for imprinting up to six lines Ambassador Tripods in two, three and four section model 
of advertising. Price $25.20 for one gross (144), down to all easily converted to gear operated units by adding Radiant 
$16.20 per gross in large quantities ‘“Giraffe’’ elevating unit which adds 11” height; or available 
with ‘“‘Giraffe’‘ unit as integral part of tripod Unique 
Ditto Camera Corp. is importing from Germany Ditto internal, invisible leg locks loosen or tighten legs with only 
99° 35mm Camera of double-frame, rapid sequence type quarter turn. Rubber tipped legs will not slip or slide. Adjust 
Uses standard cartridges, takes usual double frame 24x36mm able screw of versatile panhead fits all popular movie and 


still cameras, with single control permits 360 smooth pan 





ning, 164 tilt. As separate unit Ambassador anhead fits all 


PACKARD IDEAL SHUTTERS makes and mode's tripods Light weight aluminum construc 
finish with 


tion, anodized, in suede grey wrinkle red handle 
Sold by Jobbers and Dealers (IMlustrated) 
EVERYWHERE 
Manufactured only by 


Michigan Photo Shutter Co. 


170 East Water St. - - - Kalamazoo 2, Mich. 














PASTEL PAINTINGS 


Vibrant, sparkling pastels. Your prints done as beautiful etch 
ings, for free hand effect plus perfection of color. Ideal for 
children. ALSO SALON OILS 


DOROTHY CARVER STAFFORD 
Telephone Glens Falls 2-7025 


41 W. Notre Dame St Glens Falls, N. Y. One of Radiant’s new 


Ambassador tripods 


THROW AWAY YOUR FOCUSING CLOTH 


Use the Macvan Twin Lens Reflex Camera — the camera that 
Speeds up sittings —- Permits more presentable proofs —- Has an automatic parallax Eliminates the focusing cloth 
Cuts film wastage Saves time and makes money for photographers A camera That is a ‘'MUST’’ for Children 
and School Work Send for Descriptive Literature. 
MACVAN MANUFACTURING COMPANY 
2095 Moore St. San Diego 1, Calif. 
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Schedule of Coming Conventions 


(The sooner your organization’s dates are established and listed here, the better!) 





Organizations Dates City Headquarters For Information 
Hotel Write 





Photog. Assn. Aug. 17-21 Chicago, Il. Conrad Charles J. Zahn, Exec. Mgr., 
of America Hilton 152 W. Wisconsin Ave., 
Milwaukee 3, Wis. 





Rocky Mountain Sept. 13-15 Denver Albany Lerwell Lacas, Sec., 2917 
Prof. Photog. Assn. Holly St., Denver, Cole. 





Photog. Assn. Sept. 13-15 Swampscott New Ocean Anton Hanania, Sec., 26 
of New England House Emerson St., Newton, Mass. 





Prof. Photog. Assn. Sept. 20-21 Parkersburg Chancellor Charles F. Graber, Sec., 384% 
of West Virginia lith St., Wheeling 





Prof. Photog. Assn. Jan. 31- New Orleans Monteleone Donald D. White, Sec., 705 
of Louisiana Feb. 1, 1954 Virginia Ave., Bogalusa 





Arkansas Prof. Feb. 13-15 Fort Smith Goldman Don Winters, Sec., 
Photog. Assn. 2605 Kavanaugh St., 
Little Rock 





Photog. Assn. Feb. 28-Mar. Lansing Olds Frank LeClear, Sec., 
of Michigan 508 Hollister Bldg., Lansing 





Ohio Prof. Photog. Mar. 7-9 Columbus Deshler- James R. Israel, Sec.. 9 W. 
Assn. Wallick High St., Mount Vernon 





Arizona Prof. Apr. 25-26 Phoenix Mrs. Byrl Waller, Sec., 
Photog. Assn. 331 W. Washington St., 
Phoenix 





Southwestern . 25-2 Fort Worth, Bob Easton, Sec., Box 946, 
Photog. Assn. Texas Muskogee, Okla. 














TOO LATE TO CLASSIFY SCHOOL PHOTOGRAPHERS — Process 35mm or 70mm film 


automatically. Bridgamatic develops and dries quickly. Pays 





for itself. 16mm Reversal, Negative/Positive models available 
JOB WANTED by photographer with about 20 year experience Reasonably priced. Dept. PP — §.0.S. Cinema Supply, 602 
in most phases of photography. Midwest or west preferred. Last W. 52nd St., New York 19, N. Y. 7-3 
three years employed as manager but available after August 15 
Can do some retouching. Write J-18 care this journal 8-lc LOW COST PHOTOMOUNTS, manufacturer to you A 
middlemen. 3x5 folders, $3.00/100 ($3.80 feather-edged). Rich 
MISCELLANEOUS maroon 5x7 folders $4.80/100 ($5.60 feather-edged); $45.00/ 
1000 ($50.00 feather-edged). 8x10 in maroon, gray or white 
CANDID WEDDING photographers increase your business. Mail $10.50 plain, $11.30 feather-edged. F.O.B. here with 2% 
our illustrated booklet to prospective brides. Write for sample to 10% depending on quantity. Free samples. Fast service 
and details. Telaak Studio, 3090 Main St., Buffalo 14, N. Y. same doy usual. Try us and save on folder purchases, Penn 
4-6 Phot ts, Gl Iden, Pa 7-3 














PHOTOGRAPHERS!!! 


NOW YOU CAN ACCEPT ANY TYPE ORIGINAL FOR 


Restorations, Oil Portraits 
Copy Work and Miniatures 
WE DoTHE WORK, YOU rEAP THE PROFITS. 


All of your time can be devoted to your profession which will be clear profit for you. Your trade name 
signed on work upon request. WRITE FOR INFORMATION AND PRICE LIST. 


SUCCESS PORTRAIT COMPANY  ()20, MALLE AVENUE 


CHATTANOOGA, TENNESSEE 
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AD-COLOR 


FOR COLOR IN 
QUANTITY 


HI-QUALITY! LOW PRICES! 


WRITE FOR NEW PRICE LIST. Ad-Color can't 
be beat for price or quality in quantities 
from 1 to 2000. True, permanent color with 

DISPLAY a rich, photographic quality. Our own dye 
TRANSPARENCIES proce Ss gives us unmatched color control 
We can correct your transparency. Approval 

AND proofs submitted. Satisfaction, fast service 
guaranteed. Ad-Color value proven by na- 

COLOR tional firms. (One Ad-Color Display Trans- 
PRINTS parency increased sales as much as 350%!) 
Our prices are eye-openers—WRITE TODAY. 
AD COLOR Corp, 650 S. Arroyo Parkway, Pasadena 1, California 








LOW PRICED SCHOOL & CLUB FOLDERS 
PHOTO MOUNTS 


Send $2.00 for large variety sample 
assortment folders and easels. 


Musical, Non-Musical, 
Wedding, Baby, STEREO 


JOSEPH ROBIN 





262 W. 22nd Street, New York 11. N. Y.. WA. 9-5044 











Wyman Gold Stamping Machine 


Gold stamp your portraits, albums, 
chotomounts, eic. 


Stamp in Gold, Silver, or Colors 


See your dealer, or write to 


WYMAN ENGRAVING COMPANY 
36 Washington St. Boston, Mass. 








Sewice te the Profession 


High grade enlargements for Portrait and Commercial Stu 
dios, any size and color. Difficult Copy and Restoration 
work from any photograph with guaranteed delivery. Fine 
color work on portraits, exquisite Miniatures 

Attractive Pencil and Pastel Sketches from your negatives 
and photographs 

Oil Paintings on canvas painted Free Hand. Avail yourself 
of the services of a well established institution with modern 
equipment and an expertly trained staff of artists 


Write for Price List. 


BLUM’'S PHOTO ARTS 


1021 N. Wells St. Chicago 10, Ill. 
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AAAS 5A, 


FINE-AND INEXPENSIVE 


Metal-Photo Frames 


GUARANTEED 100°. 
alto 


/ * PICTURE FRAME MOULDINGS 
¢ PICTURES, FRAMES,.AND MIRRORS 


Write for FREE Catalogs 


MANUFACTURED BY 


GEORGIA ART\ SUPPLY. COMPANY 
280 GARNETT ST., ATLANTA 3, GA. 


W, have in shack a ¢ omplete line 4 


GRAFLEX Cameras and Accessories 


Films ® Paper © Flashbulbs 
Wedding Albums e Gold Stamping 


Whelrsale--- 24 Hour Service 
RELIANT PHOTO SERVICE 


7810 13th AVENUE e BROOKLYN, N.Y. 
Telephone TErrace 7-1700 


Professional 
Photographer 


August 


1953 





PHOTOGRAPHS iN QUANTITY — 8x10 giossies as low as 5c 
each. Postcards mounted blow-ups, etc. Our reproductions 
guaranteed aos good or better than your original. Don’t turn 
down qucntity orders. We do the work — you get the money 
Send today for tree samples and complete price list. Satisfied 
customers from coast to coast since 1936. Mulson Studio, P. O 
Box 1941, Bridgeport, Conn 2-tf 


WE GUARANTEE the Easomatic easel multiprint method, used 
with your present equipment, to speed up print production 
25% or more. Inexpensive. 10 days free trial. Write for liter 
ature. B.M.D. Mfg. Co., Lakeview, Ohio 8-1c 


BIG SALE Real bargains. All goods sent on 15 day trial 
and money refunded if not satisfactory 82" Turner-Reich 
F/6.8 in shutter, $100.00; 12” Goerz Dagor in Compound 
shutter, F/6.8, $140.00; 942" Goerz Dagor F/6.8 in Compound 
shutter, $85.00; 10” Steinheil Unifocal lens in barrel, like 
new, $90.00; 24” Steinheil Process lens F/10 in barrel, 
$40.00; 12” Carl Zeiss Apo-Artar in barrel, F/9, $140.00; 
21” Cooke Apo-Process lens F/10 in barrel, $175.00; 7” Hugo 
Meyer Aristostigmat, wide angle, F/9, in barrel, $40.00; 162” 
Goerz Dagor in Synchro shutter F/7.7, $250.00; 18” Cooke 
F/4.5 in barrel, $150.00; 12” Turner-Reich F/6.8 convertible 
lens in shutter, $125.00; 10” tlex Paragon F/4.5, new, in 
barrel, $105.00; 12” Ilex Paragon, new, F/4.5, in barrel, 
$150.00; 12” Goerz Dagor F/6.8, new, in barrel, $190.00; 
10” Bausch & Lomb IC Tessar F/4.5, coated, new, in barrel, 
$135.00; 12” Carl Zeiss Tessar F/4.5, like new, in barrel, 
$135.00; 12” Bausch & Lomb Protar in shutter, combinations 
19%", 23%", $180.00; 10%” Turner-Reich F/6.8, new, in 
Synchro shutter, $155.00; 18” Dallmeyer Stigmatic convertible, 
F/6, Waterhouse Stops, $100.00; 5x7 Bausch & Lomb Protar 
wide angle, F/!8, in barrel, $30.00; 8%” Schneider Xenar 
F/4.5 in Compound shutter, $80.00; 5%” Voigtlander Collinear 
in shutter, $20.00; 16” Carl Zeiss Tessar F/4.5 in barrel, 
$200.00; 12” Carl Zeiss double Protar in Compound shutter, 
F/7.7, $180.00; 12” Bausch & Lomb IC Tessar F/4.5 in Studio 
shutter, $100.00. Hundreds more. State requirements. Send for 
new list of lenses. Fifty years without a displeased customer 
Joseph Smith, 735 Fulton St., Brooklyn 17, N. Y. 


TRANSPARENCIES- WANTED 
ar Photography 
Pays Off!” 


Top Prices for Good Cotor!' WRITE FOR INSTRUCTIONS 


AMERICAN CALENDAR AGENCY 


210 WEST 8th ST. KANSAS CITY 6, MO 


CIRKUT CAMERAS 


OFFICIALLY SERVICED 


Bought — Sold —Overhauled 


GABRIEL ALLEN — 15 EXCHANGE PLACE 


JERSEY CITY, N. J. 

















AKRON, OHiO—Metzger Photo 
Main Street; 52 East Mill 

ALBANY 7, N 

AUSTIN 21, 
Street 

BALTIMORE 1, 
Charles Street 

BALTIMORE 24, MD.—Gamerman’s, 3808 Eastern Avenue 

BALTIMORE, MD.—Maryland Photo Stock Co., 219 North Liberty 
Street. 


Supply Co 
Street 

Y.—Camera Exchange, Inc 
TEXAS—Capital Photo 


1091-3-5 South 
116 State Street 
Supplies, 2428 Guadalupe 


MD.—Eastman Kodak Stores, Inc., 309 North 


BROOKLYN, N. Y.—Joseph Smith, 735 Fulton Street 


BUFFALO 3, N. Y.—-J. F. Adams Co., Inc., 

CHICAGO 2, ILL.—£astman Kodak 
bash Avenue 

CHICAGO, ILL.—Mid-West 
Street 

CHICAGO 6, 
Street. 

CINCINNATI, OH!|O—Eastman Kodak Stores, Inc 
Street. 

DALLAS, TEXAS—Eastman Kodak Stores, Inc., 
Street, Box 1710 

DENVER 2, COLO.—Ffastman 
fornia Street 

INDIANAPOLIS 9, 
Capito! Avenue 

KANSAS CITY, MO.—Eastman Kodak Stores, Inc., 
Street. 

LOS ANGELES, CALIF.—Eastman Kodak Stores, Inc., 643 South 
Hill Street 

MEMPHIS, TENN.—The 
South Court Avenue 

MILWAUKEE, WIS.—Eastman 
Milwaukee Street 


529 Main Street 


Stores Co., 133 North Wa 


Photo Supply Co., 27 East Adams 


ILL.—Norman-Willets Co., 316 West Washington 


27 West 4th 
2012 N. Akard 


Kodak Stores, 1635 Cali 


Inc., 


IND.—The H. Lieber Company, 440 N 


1010 Walnut 


Memphis Photo Supply Co., 123-125 


Kodak Stores, Inc., 745 North 


COMMERCIAL AIRBRUSHING, complete portrait finishing service, 
dye transfers, Ektachrome processing (sheet films). Kolor Kraft, 
P. ©. Box 8, Rochester 17, N 6-4 
FOR SALE—Weston analyzer and densitometer, hardly used, 
like new, $57.00. St. Clair Studio, 1562 Pensacola, Honolulu, 
Hawaii. 8-1 
FOR SALE—5x7 film, Kodak Super Panchro 
50% off, $2.25 per 25-sheet box, dated 1952. Prepaid orders 
shipped postpaid, others C.O.D. Firestone Photographs, 168 
N. Third, Columbus 15, Ohio 8-1 


Press, Type B, 


MINNEAPOLIS 2, 
South 5th Street 
NASHVILLE 3, TENN 
Street 
NEW ORLEANS 9, LA 
Street 
NEW YORK 17, N. Y 
1 East 43rd Street 
NEW YORK 10, N. Y 
910 Broadway 
NEW YORK, N. Y.—Eastman Kodak Stores, Inc 
Street (Off Fifth Avenue), New York 18, N. Y 
NEW YORK, N. Y 57 East 9th Street 
NEW YORK, N. Y 110 West 
PHILADELPHIA 7, PA.—Eastman Kodak Stores, Inc., 
Street 
PITTSBURGH 22, PA 
Street 
PITTSBURGH 22, PA.—Liberty Photo Supply 
ST. LOUIS 2, MO.—W. Schiller & Co Inc 
SAN ANTONIO, TEXAS Photo 
nue E 
SAN FRANCISCO, CALIF 
Street 
SEATTLE, 
Avenue 
SYRACUSE 2, N. Y.- 
Warren Street 
TOLEDO, OHIO—George | 
WASHINGTON 1, D. C 
Street, North West 
WICHITA, KANS.—lLowrence Photo Supply, Inc., 
Douglas 
WASHINGTON 4, D. C 
Avenue, North West 


MINN Eastman Kodak Stores In 114 


Geo. C. Dury Company, 420 Union 


Eastman Kodak Stores, Inc 928 Canal 


Grand Central Camera Exchange, In 


-Medo Photo Supply Corporation, 902 


One West 39th 


George Murphy, Inc 


Willoughby’s Inc 32nd Street 


1020 Chest 
nut 


Eastman Kodak Stores, Inc 606 Wood 


4345 Wood Street 


1101 Clark Ave 


Southwest Supplies, 403 Ave 


—Eastman Kodak Stores, Inc., 216 Post 


WASH .—Eastman Kodak Stores, Inc 1319 Fourth 


Francis Hendricks Co., Inc., 339 South 


Kohne, In 
Fuller & 


602 Summit 
d‘Albert, Inc., 815 


Street 
Tenth 


409-411 West 


Brenner Photo Co., 933 


Pennsylvania 





RETOUCHING AND COLORING 


EXPERIENCED RETOUCHER 
mail orders. Julia R 
4, ill 





Careful 
Langston, 20 E 


and prompt attention to 
Jackson Blvd., Chicago 
4-4f 


COLORING — PRINTING RETOUCHING 
teed. We have served the professional 
1874. Sprague-Hathaway, Inc., 


Quality guaran 
photographer since 
West Somerville, Mass 5-1f 





MIDG-O! 


@ It dries Glossy as well as 
Matte prints on ferrotype 
tins* without scorching. 
Dries prints up to 11x14 
size and dries them flat. 


Dries a full load of 50 
8x10 or 400 3x5 in one 
hour, with no steady at- 


tendant necessary. 


Dries 24 sheets of cut film 
in about 30 minutes. Fits all 
MIDG-O dryers. Sizes up to 
and including 5x7. 


® Simple to operate. Patented 


MIDG-O CO. 





NOW WILL DRY YOUR FILM PLUS 
YOUR MATTE AND GLOSSY PRINTS 


Two dryers in one 


8863 Avis 


Inexpensive 
to operate. 

No furled edges 
Same drying 
muggy days. 
Takes only 14x24” of space 


No blisters 


time on damp 


*Does not 

See Your Dealer or 
MIDG-O DE LUXE 
PRINT DRYER 


include tins 
Write 


$97.25 


MIDG-O REGULAR 


PRINT DRYER $89.50 


FILM DRYING CONVERSION UNIT $29.50 


Detroit 9, Mich. 
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CLASSIFIED ADVERTISING 


SITUATION WANTED and HELP WANTED: Ten cents (10c) per 
word; Minimum charge $2.00. 

ALL OTHER CLASSIFICATIONS 
Minimum charge $3.00 

FOR ANSWERS IN OUR CARE: Add five words plus 50c addi- 
tional for box number and forwarding inquiries. Requests for 
or offers to send photographs, samples, etc., are not permitted 
in box number advertisements 

CASH MUST ACCOMPANY ALL ORDERS 

HOW TO FIGURE THE COST: First two words of each adver- 
tisement are set in capitals; no other display being permitted 


Twenty cents (20c) per word; 


Count each word or number including name and address and, 
if box number is wanted, add five words. Terms such aos 5x7, 
F/6.3, 5%", $10.00, etc., each count as one word 

DATE OF PUBLICATION: All advertisements received up to the 
first of any month appear in the issue which goes into the 
mail the 5th of the second following month 

FOR MORE DETAILED INFORMATION concerning our 
System, Confidential Service, etc., write for rate card 

MAKE ALL CHECKS PAYABLE, and address correspondence, to 
Charles Abe! Incorporated, 519 Caxton Bidg., Cleveland 15, 
Ohio. 


Deposit 








THREE DIMENSIONAL coloring — 
beauty of your prints. Executed in heavy oils, light oils, 
pastels, tints. Elizabeth L. Carver, 155 West Main St., Ben- 
nington, Vt 7-tf 
PROFESSIONAL RETOUCHER desires piece work. Work expertly 
done. Moderate rates. Send sample negative to: William Ayers, 
P. O. Box 446, Youngstown, Ohio 7-2¢ 


NEGATIVE RETOUCHING, etching Fine stroke style. Print 
with little or no diffusion. Any quantity. Fast mail service 
Haase, 53 Platt Ave., Rochelle Park, N. J. 7-3¢ 


QUALITY RETOUCHING for the discriminating photographer. 
Prompt and efficient service. Atlanta Studio of Retouching, 
P. ©. Box 4401, Atlanta 2, Ga. 7-6c 


AIRBRUSH RESTORATIONS, black and white or color. Light 
and heavy oils. Work guaranteed. Ann Shelton, 207 Union 
St., Bennington, Vt 8-l¢ 


to enhance the grace and 


RETOUCHING—PORTRAIT 27 =years experience Negatives 
returned promptly. Mary Delaney, 503 Albert Ave., Joliet, 
ih 8-1c 
PROFESSIONAL RETOUCHING and etching, highest quality 


work. Reasonable prices. Special delivery service. W. Brusoc, 
Box 58, Rochester 1, N. Y 8-2¢ 





STUDIOS FOR SALE 


BEAUTIFUL OHIO studio in growing community. Grossed 
$19,000.00 in 1952. Negligible competition. Best of equip- 
ment. Will accept best offer made after you investigate. Write 
W.40 care this journal. 7-2 








Make up your mind- 


—once you've tried Probus Print Lustre you'll find you can’t get 
along without it. It's tops as a medium—in oil coloring right 
through—from tinting to canvas—so say professional workers. 


WOLFF & DOLAN 


5550 California Street 
San Francisco 21, Calif 





PORTRAIT STUDIO and camera 
Grossed $31,000.00 last year. One owner 30 years. Excellent 
reputation, wonderful opportunity for young man and wife 
$8,000.00 will handle. Write W-42 care this journal 8-1 
MODERN STUDIO, well equipped, eighteen years in business 
Have another studio, can’t take care of both. $4,500.00 
Bailey Studio, 6229 Brookside, Kansas City, Mo 8-1 
MIDDLE GEORGIA studio, town of 13,041—portrait, commercial 
Ground floor, air conditioned. Ideal for couple. Write B-52 
care this journal. 8-1 


shop, county seat, Michigan 





HELP WANTED 


The insertion of an advertisement under ‘‘Help Wanted’’ 
carries with it the obligation on the part of the employer 
to answer every response to his advertisement, if only with 
@ postcard, and to return samples of work, etc., promptly. 
The publishers will appreciate being advised when employ- 
ers fail to accord this courtesy to employees. 











TOP SALARY for man age 25-45 experienced in portrait camera 
work and finishing. Opportunity to travel a few months in 
fall of the year. Permanent position with excellent working 
conditions, with the southwest’s most modern equipped studios 
Salary, commission and paid vacations. Write, enclosing photo, 
stating qualifications and experience last five years in first 
letter. Marquise Studios, Box 906, Enid Okla. 7-2¢ 
AGENTS WANTED — Resident commission salesmen in various 
territories with car to call on photographic studios, for reput- 
able manufacturer of photo mounts. For complete 
state experience in selling photographic studios, kind of lines 
now selling and territory you travel. Write N-42 care this 
journal. 7-3 
WANTED: GOOD photographer who steady 

established studio State qualifications, age and 
expected, with small recent photo. Write Cubberly Studio, 33 
S. Sandusky, Delaware, Ohio 8-2 
WANTED: SALESMEN for eastern, midwestern and southwestern 
territories, now calling on photographers, to demonstrate and 
sell fast moving item. Van Bilt Mfg. Co., Box 1701, Lincoln, 
Nebr. 8-1 


information 


wants work in 


salary 





Established 1874 


Copies 





Sprague-Hathaway, 


Portraits — Restorations — Enlargements — Murals 
Finished in Black & White — Sepia — Colors — Oils 

Studio Finishing Service 
Custom Made Photo Mounts — Frames of Every Description 
Printing — Retouching — Coloring 


CATALOGUE UPON REQUEST 


Inc. 


West Somerville 44, Mass. 
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The Miniature 


LOCKETS Becokhs We Think 


AND CASES 


You Have Been 
Looking For Cu que 
Our new catalog is now 

ready We seldom carry books in stock and advertise these chiefly 


Request your copy as a service to our readers, especially those in the smaller 
towns because those in large cities can see the books at 


THE j. LEVI their stock houses and get them more quickly than by order 


ing from us. For this reason we sell no books on open ac 
COMPANY count or C.0.D., but only if, in our considered opinion, they 


will be a valued addition to a studio's reference library 
Manufacturers of Leather 


Cases and Miniature 


range Peames [] ANNUAL PHOTOGRAPHIC 
16 West Mt. Eden Ave 


io tex ee MARKETPLACE — 1953 
(] THREE-DIMENSIONAL PHOTOGRAPHY 
By Herbert C. McKay 


GOLD-XX (] THE PRINT, CONTACT PRINTING & 
saa S-35 ENLARGING, By Ansel Adams 
DEVELOPERS C) PAINTING WITH LIGHT 
INCREASE FILM By John Alton 
SPEEDS 10 TIMES [1] HANDBOOK OF BASIC MOTION PICTURE 
ooww-ux 6.95 a —_ . . TECHNIQUES, By Emile E. Brodbeck 
—'* The two levelopers that ave won = 
world recognition and acclaim for their miraculous per- & BETTER COLOR MOVIES 
formance. SIMPLICITY of use — ECONOMY — ACCURACY By Fred Bond 
— FINE GRAIN — and the utmost in — SHADOW AND 
HIGHLIGHT DETAIL — together with a SHARPNESS OF PHOTO-FLASH IN PRACTICE 
OUTLINE no other developer can equal. By Geoffrey Gilbert 


Write for free copy ‘‘Von-L Exposure & Processing Chart’ PRINCIPLES OF STEREOSCOPY 
By Herbert C. McK 
MON-BLANC CHEMICAL CO. Pane pie 


FORT WAYNE, INDIANA HOW TO PAINT WITH AIR 
By Frank J. Knaus 


"] PICTURE FRAMING 
~ ~ ‘ By Edward Landon 
FILM HOLDERS Rae 
Completely Overhauled By C. |. Jacobson 
PROFESSIONAL PHOTOGRAPHY FOR 
One Price — No Hidden Extras PROFIT, By Charles Abel 
10 Days Service SHORT CUTS TO PHOTO 


RETOUCHING, By Raymond Wardell 
All Work Guaranteed THEORY AND TECHNIQUE OF 


Only Factory Approved Materials Used. PORTRAIT NEGATIVE RETOUCHING 
Any size up to 5x7 — $1.75; 8x10 — $2.25; By J. P. Anderson 

11x14 — $3.00; 12x20 — $5.00. PHOTO OJL COLORING 

By Lucille Robertson Marshall 


NATIONAL FILM HOLDER CO. LOOTENS ON PHOTOGRAPHIC 


oe : j ENLARGING AND PRINT QUALITY 
ON. St. Mar Sti. Sar M1 By J. Ghislain Lootens 
UNIVERSAL PHOTO ALMANAC 
7 FE WN : : AND MARKET GUIDE 
: ae im ~] KODACHROME AND EKTACHROME 
Our new 1953 FROM ALL ANGLES, By Fred Bond 
REQUEST! Catalogue which TABLE TOP PHOTOGRAPHY 
* describes and il _ By Harkness & Draper 
: ; , of RMN ig 15 COPYING TECHNIQUE 
lustrates our wide line of services which ; 
cog ‘ By George B. Wright 
mean extra profit for you everything 
in coloring from miniatures to oil paint (In Ohio, add 3% for state sales tax.) 
ings, In a range of prices to fit the 
pocketbook of any customer. 


























Write for it today 


THE WALTER GAEHLER CO. Charles Abel Incorporated 


510 South Clinton St. Syracuse 2, N. Y. 


519 Caxton Building Cleveland 15, Ohic 
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WHEN LOW PRICE IS IMPORTANT... 
YOU CAN STILL OFFER HOLSON QUALITY! 













The New 
HOLSON 
“IMPERIAL” 


IMAGINE THIS LUXURIOUS $ 90 
8x10 HOLSON ALBUM FOR ONLY... 


Fantastically low priced 


list price 













.. yet it features the superb attractiveness and sturdy 
construction synonymous with the name Holson. Richly contour padded, the 
washable, scuffproof du Pont Fabrikoid covers will actually outwear leather 
The new Imperial comes with 6 double acetate pages (over White album paper ) 
for 12 photos. The plastic ring construction enables you to add extra pages. The 
full capacity is 15 pages for 30 prints. 








In sparkling “Wedding White”. Parchment flyleaf. Available with gold embossed 
“Our Wedding” inscription or attractive gold embossed design. 4 x 5 album also 
available with gold embossed “Our Children’s Wedding” 






Order the Holson “Impe- 






















rial” from your dealer or Style — of — A roe 

: ; ages rice -etate Page 
stockhouse. Write direct Be = ee 
for the complete Holson 6A-8 8x10 $3.90 $.28 ea. 

p 

catalogue showing other 6A-5 5x7 2.80 17 ea. 
fine Holson albums and 
Stereo accessories for the 6A-4 4x5§ 2.20 .l4ea 





professional photographer. 










Jackets available for all sizes. 


Holson Bi nders, [ nc. 762 Wythe Avenue, Brooklyn 11, N. Y. 


Canadian distributor: Anglophoto, Ltd., 167 St. Paul St., W., Montreal, P. Q. 
Hawaiian distributor: Movie Supply of Hawaii, Ltd., 1354 Kapiolani Blvd., Honolulu 10, T. H. 
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TECHNIQUES 


Prepared expressly for the professional 
photographer, the “Kodak Professional 
Handbook” is packed with information 
every working photographer can use. 

The handsome Mult-O Ring binder 
contains four professional Data Books, 
20 sample prints representing the types 
of paper surfaces of greatest interest to 
professionals, plus lighting arrange- 
ments employed to make the photo- 
graphs used for these prints. Three of 
the Data Books are new; the fourth is a 
revision. 








The four Data Books are: ‘Camera 
Technique for Professional Photog- 
raphers”; ‘Negative Making for the 
Professional Photographer’; ‘‘Use, 
Maintenance, and Repair of Profes- 
sional Photographic Equipment’; “Pro- 
fessional Printing with Kodak Photo- 
graphic Papers.” 

The ‘‘Kodak Professional Hand- 
book”’ provides the answers to numer- 
ous questions pertinent to the profes- 
sional photographer and his work. Ask 
for it at your Kodak dealer’s—$4.00. 


EASTMAN KODAK COMPANY, Rochester 4, N. Y. 











ANNOUNCING...KODAK MASTER CAMERA, 8 x 10 


Rugged, lightweight, versatile, and 


amazingly compact... here is a camera 
that’s taken five years to design... to 
meet the exact requirements of the pro- 
fessional photographer. 

With the exception of the bellows and 
plastic knobs, the camera is all metal for 


ruggedness and for unvarying precision 


Bellows extends to 28 inches 
... folds to 2 inches. 


Front rises 4”, falls 2%”, 
tilts 30 , swings 20°, slides 
(right or left) 2%”. 


. aluminum for lightness with strength. 

It has the widest range of adjustments 
ever incorporated in an 8 x 10 camera. 
Folds to a compact 12% x 134% x 4% 
inches without removing the lens (if lens 
is no larger than a 12-inch Kodak Ektar 
Lens in a No. 4 Ilex Shutter). 


See it at your Kodak dealer's. 


Back tilts 30° forward or back 
—swings 12 right or left. 


EASTMAN KODAK COMPANY, Rochester 4, N. Y. 











